Aiming to become a globally competitive financial
services group with the highest trust

LEAD THE VALUEL

This material contains certain forward-looking statements. Such forward-looking statements are
not guarantees of future performance and involve risks and uncertainties, and actual results may
materially differ from those contained in the forward-looking statements as a result of various
factors. Important factors that might cause such a material difference include, but are not limited
to, those economic conditions referred to in this material as assumptions.

In addition, the following items are among the factors that could cause actual results to differ
materially from the forward-looking statements in this material: business conditions in the banking
industry, the regulatory environment, new legislation, competition with other financial services
companies, changing technology and evolving banking industry standards and similar matters.




N CONTENTS

@ Message from the Management.............................. 2
@ Business Overview 10
ConSUMETr BaNKING «....ovviveiieiececece e 10
Corporate Banking.........ocoivoiiiiiiiiiiiii e 12
Services for High Networth Individuals,

Business Owners and EMpPIOYEes .........c.covvvevviviiieiicnin. 14
Investment Banking ..........coooiiiiiiiiiiiicee e 15
International Banking.... 16
Treasury Markets ......ccooovioioiiiiiicee e 17
© Group COMPANIES ..o 18
@ Financial Highlights ...........ocoooiiiiiieee, 21
O Financial ReVIEW.............ccccooeiiiicieee 25
@ Risk Management............ococoooiiiiiioeeeieee, 34
@ Corporate Social Responsibility (CSR).................... 50

@ Initiatives for Enhancing Customer Satisfaction (CS)
and Quality .....oocoooiiiii 51
@ Corporate GOVEIMANCE..............ococoovevereeeeeeeee. 52
@ lInternal Audit SyStem ..........c.ocooveiieiiieieee, 53
@ COMPlIANCE ..o 54
@ Environmental Preservation Initiatives.................... 56
@ Social Contribution ACVItIES ........oovvvviviiiiien, 60
These activities are supported by our three core strengths: O HUMAN RESOUICES ..., 64
@ Financial Section and Corporate Data .................... 69
Financial SECHON. ..o 69
. COorporate DAL . .......cveviiiieeei e 205

Solution &
Execution
Spirit of Innovation We LEAD the business by using all
the knowledge and experiences of
We LEAD the market by our group to solve the issues of our Sumitomo Mitsui Financial Group, Inc. September 2010

providing innovative,
globally competitive services
that meet customer needs.

customers, whether individuals

or corporates, identified through a
deep understanding of their needs
and financial situations.
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Speed

We LEAD the pace by
providing our customers
with desirable services in a
timely manner with speed
and determination.

Notice of Address Change

The head offices of Sumitomo Mitsui Financial Group, Inc.
and Sumitomo Mitsui Banking Corporation will move to the
following addresses on October 18, 2010.

<New Addresses>

We create new VALUE by forming teams of Sumitomo Mitsui Financial Group, Inc.
Public Relations Department
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our customers through two-way communication. Tokyo 100-0005, Japan
TEL: +81-3-3282-8111
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specialists in various fields and providing optimal services to

As a result, we will be selected as a truly trusted partner.
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