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Hello everyone. My name is Jun Ohta, appointed as Group CEO this April.
Thank you very much for your interest in us and your ongoing support.

This is the last year of the three-year Medium-Term Management Plan
“‘SMBC Group Next Stage.”

| was involved in creating this plan as CSO and CFO.
Now, as CEO, | will complete the final year of the plan and set out initiatives
to achieve sustainable growth eyeing the next Medium-Term Management Plan.

Today, | would first like to make a presentation for about 40 minutes before
answering any questions you may have.




This document contains “forward-looking statements” (as defined in the U.S. Private Securities Litigation Reform Act of 1995),
regarding the intent, belief or current expectations of us and our managements with respect to our future financial condition and
results of operations. In many cases but not all, these statements contain words such as “anticipate,” “believe,” “estimate,”
“expect,” “intend,” “may,” “plan,” “probability,” “risk,” “project,” “should,” “seek,” “target,” “will” and similar expressions. Such
forward-looking statements are not guarantees of future performance and involve risks and uncertainties, and actual results may
differ from those expressed in or implied by such forward-looking statements contained or deemed to be contained herein. The
risks and uncertainties which may affect future performance include: deterioration of Japanese and global economic conditions
and financial markets; declines in the value of our securities portfolio; incurrence of significant credit-related costs; our ability to
successfully implement our business strategy through our subsidiaries, affiliates and alliance partners; and exposure to new
risks as we expand the scope of our business. Given these and other risks and uncertainties, you should not place undue
reliance on forward-looking statements, which speak only as of the date of this document. We undertake no obligation to update
or revise any forward-looking statements.

Please refer to our most recent disclosure documents such as our annual report on Form 20-F and other documents submitted
to the U.S. Securities and Exchange Commission, as well as our earnings press releases, for a more detailed description of the
risks and uncertainties that may affect our financial conditions and our operating results, and investors’ decisions.
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I Definitions
SMFG Sumitomo Mitsui Financial Group, Inc. Retail Business Unit Domestic retail and SME businesses
SMBC Sumitomo Mitsui Banking Corporation SMBC , SMBC Trust, SMBC Nikko, SMCC, SMBCCF
SMBGC Trust SMBC Trust Bank . " Domestic large/mid-size corporation business
Wiz o (e Ui SMEC, SMBC Trust, SMFL, SMEC Nikko
SMFL Sumitomo Mitsui Finance and Leasing
i i iti International Business Unit International business
SMBC Nikko SMBC Nikko Securities SMBC, SMBC Trust, SMFL, SMBC Nikko
SMCC Sumitomo Mitsui Card Company et Dt Eieliess U Market / Treasury related businesses
SMBCCF SMBC Consumer Finance SMBC, SMBC Nikko
SMAM Sumitomo Mitsui Asset Management Large corporations Global Corporate Banking Division
SMBC AC SMBC Aviation Capital
o . Corporate Banking Division and SMEs covered
Consalidated SMFG consolidated Mid-sized corporations & SMEs by Retail Banking Unit
Non-consolidated SMBC non-consolidated
E(:Es?cs:nssolidated) Excludes non-recurring losses Exchange rates (TTM) LB U Mar. 19
Net busines: fit Before provision for general reserve for usD JPY 106.25 JPY 111.00
€t business profi possible loan losses EUR JPY 130.73 JPY 124,55
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This is today's agenda.

First, I will summarize our financial results of FY3/19 and our earnings target for

FY3/20.

Next, | will talk about three key priorities that | would like to work on as CEO,
followed by the progress of the Medium-Term Management Plan and

strategic initiatives, ESG, and capital policy.




. Financial results




® 1. Income statement

® Both consolidated net business profit and profit attributable to owners of parent exceeded the target.

® Despite the challenging business environment, consolidated net business profit reached the
same level as last year’s strong performance excluding the impact of group reorganization.

v Nov.18 * Consolidated gross profit : increased slightly YoY excluding the impact of group
reorganization due to the strong performance of the overseas business,
while the wealth management business was sluggish due to the deterioration of

wpybn Y19 Yov VTR

Consolidated -
1 e 2,846.2 (134.9) market conditions
* G&A expenses : decreased YoY even after excluding the impact of group
2 G&A expenses 1,715.1 (101.1) reorganization because of taking cost control measures.
Overhead ratio 60.3% (0.6)% * Equity in gains : increased YoY due to group reorganization despite the absence of
gains on sale of its subsidiary which The Bank of East Asia recorded in FY3/18
Equity in gains (losses) i i . i
3 of affiliates 61.1 +222 ® Total credit cost : increased Yo, while reversals of credit cost from large borrowers
Consolidated were recorded in the 1H at SMBC.
4 ! 1,192.3 (11.6) +123 ) ) ! i ‘
net business profit ® Gains on stocks : gains on sales of strategic shareholdings declined (JPY 89 bn,
5 Total credit cost 110.3 +16.1 (19.7) YoY JPY (12) bn), offsetting the one time impact from the reorganization of SMFL
® Other income (expenses) : recorded provisions for losses on interest repayments
6 Gains (losses) on stocks 116.3 (2.6) (JPY 47 bn) at SMBCCF and Cedyna.
7 Other income 631 14 ® Extraordinary income (expenses) : increased YoY with the absence of branch
(expenses) (83.1) ) reorganization cost (JPY 25 bn) and goodwill impairment (JPY 21 bn) recorded in
8 Ordinary profit 1,135.3 (28.8) +153 FY3/18.
- = ® [ncome taxes : tax imposed at SMCC by becoming a wholly owned subsidiary of
9 Extraordinary gains (117 +435 SMFG™
(losses) . i ’
Consclidated Consolidated
10 Income taxes 3314 +60.9 I Irrenéaégtn?;ag;?‘y1p et T (139) et business profit (12)
Profit attributable to Profit attributable to
1 | swners of parent 726.7 (7.7)  +28.7 (JPY bn) SeAlezrenzes) (92) owners of parent 0

Equity in gains (losses)
12 ROE 8.2% (0.6)% of affiliates +35

I *1 Deconsolidation of the regional banks and SMFL, the consolidation of BTPN, and SMCC becaming a wholly-owned subsidiary
l’ SMB C “2 The negative impact on profit atiributable to owners of parent was JPY 60 bn (based on 66% of ownership ratio)

Copyright © 2019 Sumitomo Mitsui Financial Group. All Rights Reserved

This is the income statement summary for FY3/19.

First, consolidated net business profit was ¥1,192.3 billion, ¥12.3 billion higher than
the target. This was mainly because G&A expenses decreased due to cost control
initiatives taken on a group-wide basis.

Year-on-year decline of consolidated net business profit was ¥11.6 billion. However it
reached the same level as last year’s strong performance excluding the negative
impact of ¥12 billion from group reorganization shown in the bottom right.

This was because overseas business remained strong and cost control initiatives
reduced G&A expenses, while the wealth management business was sluggish due to
the deterioration of market conditions.

Profit attributable to owners of parent was ¥726.7 billion yen, ¥26.7 billion higher
than the target, mainly due to the higher consolidated net business profit and lower
credit cost than the target.

It decreased by ¥7.7 billion year on year, mainly due to an increase in credit cost.




¥ (Ref.) Group companies

I SMBC I Other major group companies
vs Nov.18 (left: results of FY3/19 /right : YoY)
yem Y319 Target T
( n) WPY bn) SMBC Nikko SMBCCF SMCC 66%
1 Gross banking profit 1,395.6 323
ap : (323) Gross profit 3231 (614) 2685 +7.4 2542 +28.1
2 o/w Net interest income 944.1 (12.9)
Expenses 2760 (154) 1109 +1.8 190.9 +20.6
3 Domestic 638.1 69.2
(892) Net business 474 (46.0) 1576 +5.6 633 +7.5
_profit
4 Overseas 306.0 +56.3 2
Net income 31.0 (27.2) 451 +205 (58.5)" (86.9)
5 ofw Net fees and commissions 3423 +12.4
6 Domestic 193.4 (7.4) (JPY bn) Cedyna SMBC Trust SMAM 60%
7 Owrseas 1489  +19.8 Gross profit 1541  (3.2) 498 +56 257  (0.7)
ofw Net trading income+
Net other operating income 107.0  (32.0) Expenses 144 (12) 517  +10 179 +0.2
ofw Gains (lossses) on bonds
° (domestic) 64 (11 Nf;ﬂt;"""es 400 (18) (19) +47 79 (0.9)
10 ofw Gains (lUSSSBS) on bonds 35 77 o
(overseas) @5 @7 Net income 119 +95 (38) +20 53  (07)
11 Expenses 811.5 +0.8
*3
12 Banking profit 584.1 (33.1) (20.9) (JPY bn) SMFL 50%
13 Total credit cost (2.2) +245 (2.2) Gross profit 1798 (47)
14 Gains (losses) on stocks 68.0 (59.7) Expenses 883 +33
Net busi
15 Ordinary profit 6496 (1056)  +956 p_fom" ness 935 (7.9
16 Netincome 4774 (99.7) +174 Net income 80.0 +25.5

I *1 Excludes profit from overseas equity-method affiliates of SMBC Nikko (consolidated subsidiaries of SMFG) . YoY includes figures of SMBC Friend.
I’ SMB C “2 Includes tax impact of JPY (90) bn by becoming a wholly owned subsidiary of SMFG. “3 Changed Iha ownership ratio of SMFL in Nov.18. Consolidated subsidiary with 60% DWTIEIShIp

until the end of Dec. 18 and equity method affiliate with 50% ownership after that.
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W 2. FY3/2020 target

Results

FY3/19 FY3/20 1H

(JPYbn)

Consolidated @ Consolidated net business profit is expected to
. 11923 1,180 540 ) ' ) o
net business profit increase excluding the impact of group reorganization
2 (YoY JPY (60) bn).
E Total credit cost 1103 200 100 e Total credit cost (consolidated) is expected to
% increase due to smaller reversals at SMBC.
g Ordinary profit 11353 1,000 460 ® Profit attributable to owners of parents is expected
8 to decrease due to the increase of total credit cost.
Profit attributable to 7967 700 340
owners of parent
= Banking profit 584.1 610 275
8
©
2 Total credit cost (2.2) 70 35
[=]
]
5
©  Ordinary profit 649.6 550 250
c
[=]
=z
Net income 477.4 390 190
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Here is the financial target for FY3/20.

Our target for consolidated net business profit is ¥1,180 billion, a ¥12.3 billion
decrease from FY3/19. As we expect a negative impact of ¥60 billion from group
reorganization (e.g. deconsolidation of SMFL), consolidated net business profit is
expected to increase excluding this negative impact.

This is because we expect to expand the overseas business and strengthen the
wealth management business.

Our target for profit attributable to owners of parent is ¥700 billion, the same as the
target of FY3/19. It is expected to decrease by ¥26.7 billion year on year mainly due
to higher credit cost.




B 3. Consolidated gross profit

FY3/19
(JPYbn) Consolidated SMBC VELED ] Consolidated SMBC Variance
Consolidated gross profit 2,846.2 1,395.6 1,450.6 (134.9) (32.3) (102.5)
Net interest income 1,331.4 9441 387.3 (58.8) (12.9) (45.9)
Trust fees 47 22 25 +0.8 +0.2 +0.6
Net fees and commissions 1,059.9 342.3 717.6 (6.7) +12.4 (19.1)
Net trading income + Net other operating income 450.2 107.0 343.2 (70.1) (32.0) (38.1)
I Net interest income I Net fees and commissions
(JPY bn)
1.358. 1,390.2
— 13914 1,066.6 1,069.9 Others
10133 i - SMBCCF
162.5 137:‘1 .13 176.9 702 726
38.3 - 32.6 65.5 ’ SMCC + Cedyna
294.8 317.5 343.8
- SMBC Nikko
938.9 957.0 9441 175.7 198.0 195.3 SMBC
348.9 329.9 342.3
FY3/17 FY3/18 FY3/19 FY3/17 FY3/18 FY3/19

I *1 Includes the decrease coming from group reorganization
I’ SMB C “2 Excludes the impact of receiving JPY 200 bn of dividends from SMBC Nikko (eliminated in consolidated figures)
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B (Ref.) Non-interest income

(JPY tn) Consolidated gross profit Non-interest income ™
4 Negative
interest rate policy
3 L Consolidated
SMBC Nikko
2 Non-interest 53%
income ratio
,  36%
O 1 1 L L L
FY3/03 04 05 06 07 08 09 10 11 12 13 14 15 16 17 18 19
I Major non-interest income items (JPy bn)
i Structured finance, Loan related fees
Wealth management Credit card Loan syndication, real estate finance (overseas)
385.2 411.0
360.7 111.2
316.1
94.0 83.7 98.5
FY3/18 FY3/19 FY3/18 FY3/19 FY3/18 FY3/19 FY3/18 FY3/19

+1 “Consolidated gross profit” minus “Net interest income”
¢ SMBC

Copyright © 2019 Sumitome Mitsui Financial Group. All Rights Reserved.




® 4. Loans™

I Loan balance

(JPY tn)
68.3 69.3 756 739 76.4
189 19.2 214 207 24
49.3 50.1 54.5 563.2 54.0
Mar.15 Mar.16 Mar.17 Mar.18 Mar.19

Of which loans to the Japanese government and SMFG

1.2tn 1.3tn 3.5tn 2.8tn 2.7tn

Breakdown of change from Mar. 2018 to Mar. 2019

Domestic offices excl. Japan offshore banking accounts +0.8
excl. loans to the Japanese government and SMFG +0.9
Overseas offices and Japan offshore banking accounts +1.7
after adjustment for changes in exchange rate +1.2
Total +2.5

I Domestic loan-to-deposit spread

FY3/19 YoY

Interest eamed on loans

and bills discounted 094 (0.04) 085 093

Interest paid on deposits, etc. 0.00 +0.00 0.00 0.00
Loan-to-deposit spread 094 (0.04) 0.95 0.93
(Ref.) Excludes loans to the Japanese government

Interest earned on loans

and bills discounted 0.97  (0.05) 0.98 0.96
Loan-to-deposit spread 0.97 (0.05) 0.98 0.96

I Average loan balance and spread™
Balance (JPY tn) Spread (%)

FY3/19 YoY™ FY319 YoY

Domestic loans 52.0 (0.6) 0.75 (0.03)
e Jaoaese Sowmment 492  (04) 079 (0.03)
olw Large corporations 15.1 (0.2) 0.52 +0.00
Mid-sized corporations & SMEs 177 +03 064 (0.05)
Individuals 13.3 (0.5) 143 (0.03)
IBU's interest eaming assets ™ UZSIQJSt;l J;g.;n 112 (0.02)

I *1 Non-consolidated *2 Managerial accounting basis *3 Sum of SMBC, SMBC Europe, SMBC (China) and SMBC Trust, etc. Sum of loans, trade bills, and securities
l’ SMBC “4 After adjustments for exchange rates, etc.
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® 5. Domestic loans and deposits™

I Domestic loan balance™

(JPY tn) = Large corporations ~ Mid-sized corporations and SMEs Individuals
493 50.1 545 53.2 540
14.4 14.2 14.0 13.6 13.1
17.2 17.2 17.6 18.1 18.2
13.6 14.2 15.6 14.8 16.0
Mar.15 Mar.16 Mar.17 Mar.18 Mar.19
I Domestic corporate loan balance'2?
—e=Mid-sized corpoations and SMEs
(JPY tn) Large corporations
16 | ./‘\._._.—.
o -0
-
O—gq_o-t—0®
14
12 M P

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
FY3/16 FY3/117 FY3/18 FY3/19

I Domestic deposit balance

(JPY tn) Corporates * Individuals
ar7 92.9 97.3
77.8 82.1
a0 45.3 471
#.8 g
6.0 298 44.1 47.6 50.2
Mar.15 Mar.16 Mar.17 Mar.18 Mar.19

I Domestic corporate loan spread'24

1.4%

1.2%

1.0%

0.8%

0.6%

0.4%

= \id-sized corporations and SMEs
Large corporations

Apr.i4  Sep14 Mar15 Sepi15 Mar16 Sep.16 Mar17 Sep.17 Mar18 Sep.18 Mar19

I *1 Non-consolidated *2 Managerial accounting basis *3 Quarterly average, excludes loans to the Japanese government . Figures for SMEs are the outstanding balance of CBD
[’ SMB C “4 Monthly average loan spread of existing loans, excludes loans to the Japanese government
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® 6. Overseas loans and deposits™

I Overseas loan balance I Foreign currency funding
(USD bn) = Asia Americas  © EMEA (USD bn) —e—|oans, etc.
vs Mar. 18, excluding
FX im pact
235
195 211 224 (+17] 300 | Yen
181 [+5] Swaps Mid-to
- - - - long-term
Bonds, | funding
62 72 84 86 = +71 etc.

Mar.15 Mar.16 Mar.17 Mar.18 Mar.19

Deposits

I Overseas loan spread™ 100
14%
12% P N————
0
1.0% Mar15 Mar16 Mar.17 Mar.18 Mar.19
0.8% . .
Foreign currency bonds outstanding (SMFG/SMBC)
0.6% Senior 32.9 441 542 56.0
Sub-
0.4% : : . : - 4.1 4.1 4.2 4.1
Mar.15 Mar. 16 Mar.17 Mar.18 Mar.19 ordinated

= P 1 Managerial accounting basis. Sum of SMBC, SMEC Eurcpe and SMBC (China)
5 AA B (@ -2 Monthly average loan spread of existing loans
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B 7. Asset quality

| credit costs™

I Non-performing loan balance and ratio™

_(JPY bn) —-.- Consolidated =e= Non-consolidated (JPY bn) - Consolidated =e= Non-consolidated
Coverage ratio
200.0 Mar18  Mar.19
164.4 Consolidated 75.23% 74.73%
Non-consolidated 89.11% 87.86%
23b
110.3 P 1.15% o,
102.8 18bp 94.2 0 .-—-_.__lo.wn 0.78% 0.76%
12bp ® 12bp ® S —— ®
11b 70.0 o @ -4
61.1 P 0.78% ® o
N \. 5 aop, 0.65% 0.51% 0.54%
-
‘“’M:.K ‘ e 9927 927.7
132) (3)1}0’"‘_—@-@ 622.6 = 672.3 695.2
(26.7) 22) 436.3 476.5
FY3/16 FY3/17 FY3/18 FY3/19 FY3/20 Mar.16 Mar.17 Mar.18 Mar.19
target
Major Group Companies (JPYbn) Total claims (JPY tn)
FY3/19 YoY Consolidated 93 86 91
Non- lidated
SMBCCF 76 5) on-consolidate 87 86 89
Claims on borrowers requiring caution
e 8 © (excludes claims to Substandard borrowers)
Cedyna 15 +0 Non-consolidated 16 13 0.8

] *1 Total credit cost ratio = Total credit cost / Total claims
|’ S MB C “2 NPL ratio = NPLs based on the Financial Reconstruction Act (excludes normal assets) / Total claims

Copyright © 2019 Sumitomo Mitsui Financial Group. All Rights Reserved
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B 8. Securities

I Bond portfolio

Mar.18
Balance e Balance .
unrealized unrealized
. sheet !
gains " gains
(JPY tn) amoun (osess)
Yen-dominated 12.2 0.05 9.3 0.06
& owJGB 96 0.01 6.5 0.02
2 :
'—% Held-to-maturity 04 0.00 0.3 0.00
c
S Others 92 0.01 6.2 0.02
Foreign bonds 7.2 (0.16) 9.0 (0.03)
Yen-denomin
e -<§|e ~1o ated 11.9 65 9.0 S
o (duration") (2.3 yrs) (3-2 yrs)
3
g o/w JGB 9.3 0.01 6.3 0.02
s ,
< Held-to-maturity 0.1 0.00 0.0 0.00
o
(I)
E Others 9.2 0.01 6.2 0.02
=z
Foreign bonds 53 71
g 0.14 0.03
(duration”") (5.5 yrs) (0-14) (5.3 yrs) (0.03)

I Strategic shareholdings

(PY bn) Results
Total reduction 360
-FY317 118
FY3/18 1156
FY3/19 130
Consent of sales from clients outstanding 88

I Unrealized gains (losses) on other securities™

(JPY bn)

Stocks Bonds Others
2,605.0 vs Mar.18
24082 54943 (86.8)
2,188.7

1,907.5 +167.9
+16.0
(270.7)

Mar.15 Mar.16 Mar.17 Mar.18 Mar.18

’I SMBC *1 Excludes bonds classified as held-to-maturity, bonds for which hedge-accounting is applied, and private placement bonds. Duration of 15-year floating rate JGBs is regarded as zero.
[ “2 Consolidated

Copyright © 2019 Sumitomo Mitsui Financial Group. All Rights Re
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® 9. Balance sheet

| consolidated

WPytn)y Mar19 s Mar18

Total assets 203.7 +4.6

o/w Cash and due from banks 574 +3.7

o/w BOJ's current account balance 47.4 +5.9

o/w Loans 78.0 +5.0

ofw Domestic loans 54.0 +0.8

o/w Large corporations ' 16.0 +1.1

Mid-sized corporations & SMEs 18.2 +0.2

Individuals ' 13.1 (0. )

olw Securities 243 (14)

o/w Other securities 23.8 (1.6)

o/w Stocks 35 (0.4)

JGBs 6.2 (3.0)

Foreign bonds 9.0 +1.8

Total liabilities 192.2 +4.8

o/w Deposits 122.3 +5.8

o/w Domestic deposits 97.3 +4 4

Individuals 471 +1.8

Corporates 50.2 +2.6

o/wNCD 11.2 (0.1)

Total net assets 11.5 (0.2)
Loan to deposit ratio 58.4%

I *1 Managerial accounting basis *2 After adding back the portion of housing loans securitized in FY3/19 of JPY 175.4 bn
NV I®] -3 sum of SMBC, SMBCE and SMBC (China)

I Composition of loans and deposits™

3%
19% e
Domestic | 479, ., Domestic

7%  loans deposits oo

4%
13%

Ordinary deposits
Time deposits
Current deposits

Spread-based (repriced within 1 year)
Spread-based (more than 1 year)
Prime-rate-based

Fareign currency depaosits
P -rate-b d
OTl::a?sra e-based (consumer) Others (Sundry deposits, etc.)

(Loansdenominatedin foreigncumencies, overdratt, etc.)
| (Ref) Non-upY BIS™13

(USD bn)

Deposits (incl. deposits
from central banks)

Loans, etc.
203 222
MICHO \on[%cle;rlrenmmnggmg
currency swaps etc.}
Others
103 CDICP 70

Foreign bonds, NCD 58 Interbank (incl. Repo) 65
Assets / Liabilites 464
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® 10. Capital / RWA™

Mar.18 Mar.19

Capital ratio (JPYbn)
CET1 9,217.4 9,654.5
Post-Basel Il reforms basis of/w Total stockholders’ 85101 8.921.9
CET1 ratio 10.3% equity related to common stock y ) 2 )
= 9 Accumulated other comprehensive 753 9
i 1,753.4 1,713.
. Regulatory adjustments related to
Regulatory basis CET (1,049.3) (985.9)
CET1 ratio 16.37% Tier 1 capital 10,6102 10,7272
excluding Net unrealized gains 13.5% olw Additional Tier 1 capital 599.6 599.0
on other securities : Jnstiments S i i
Eligible Tier 1 c.apltal instruments 6503 4365
Total capital ratio 20.76% (grandfathered) - -
Regulatory adjustments (81.6) (25.5)
External TLAC ratio Tier 2 capital 1,693.9 15133
iy & o/w Tier 2 capital instruments 9934 9977
RWA basis 26.90% Eligible Tier 2 capital instruments
(grandfathered) ® 6254 488.1
Leverage exposure basis 8.19% Regulatory adjustments (50.0) (50.0)
Total capital 12,304.1 12,2405
Leverage ratio 4.88% - -
Risk-weighted assets 63,540.3 58,9428
Leverage exposure 211,718.1 219,538.8
0,
LCR (Average 19/4Q) 131.4% External TLAC . 17,9834

' *1 Preliminary *2 Excludes capital buffer 2.5%, G-SIB buffer 1.0% and Counter-cyclical buffer 0.10%
I' S MB C *3 Cap is 40% for Mar.18 and 30% for Mar.19, subject to transitional arrangements
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Il. Message as the new Group CEO

| have had opportunities to talk with investors and analysts as CFO, but this is my
first presentation as CEO.

Therefore, | would like to discuss my key priorities as CEO before explaining our
strategic initiatives.
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® 1. Our business environment

e Financial institutions continue to face a severe earnings environment.
e Customer needs and actions are altering in response to changes in the social environment.

I Earnings environment I Change in customer needs
Ultra-low interest rates / excess funds Globalization
Cashless payment amount™ M&A by Japanese companies’®
Japan 1m LIBOR (0.10)%"
JPY JPY JPY JPY
Policy rate to be 35 tn 65 tn 3 tn 19 tn
us
unchanged
2002 2017 2009 2018
Slowdown of world economy Digitalization Growth of emerging countries
GDP growth rate'? Smartphone ownership ratio™ Middle income class in Indonesia™
World @ 3.8% —, ® 3.3%
10% 75% 21% 58%
Japan O) 1.4% —, O 1.0%
2010-18 2019E 2010 2018 2017 2030E

I *1 as of Mar.19 *2 IMF "Economic Qutlook™ *3 Sum of the settlement with credit, debit, and e-money. Source: BOJ “Payment and Settlement Systems Repart”
I‘ SMB C “4 per household. Source: MIC “WHITE PAPER Information and Communications in Japan® *5 RECOF (In-Out)

*6 5,000-40,000 USD of annual income. Source: Euromonitor International Copyright © 2019 Sumitomo Mitsui Financial Group. All Rights Reserved.

This is my view toward our business environment.

As shown on the left, the financial and economic environment is expected to remain
challenging due to the prolonged low interest rate environment in Japan and the
slowdown of the world economy.

On the other hand, customer needs are becoming increasingly sophisticated and
diversified in response to the social changes.

For example, cashless payment and digital technology have been developing
remarkably. Although it has been pointed out that cashless payment is less
developed in Japan than in other countries, the domestic cashless payment market
continues to grow. Customer behavior patterns are changing dramatically due to
smartphones, even among elder people.

In addition, Japanese companies have been rapidly expanding their overseas
business as shown in the increase of cross-border M&A transactions.
Emerging countries continue to grow symbolized by the rapid expansion of the
middle class in Indonesia.

18



B 2. Management strategy adapting to changes

® Our strength is that we respond swiftly to the challenging environment and the changing society.

Expand business and regional coverage Improve efficiency

(Contribution to consolidated net business profit)

Group companies excl. SMBC International business™ ROE 8.2%
Prioritize 7.8%
8% 51% 5% 33% bottom-line profit
FY3/17 FY3/19
FY3/04 FY3/19 FY3/04 FY3/19
OHR
. ) 62.1%
Bottom-line profit 60.3%
P Cost control
JPY 726.7 bn
FY3/17 FY3/19
JPY 330.4 bn
o RWA
Reorganization of JPY 70.6 tn
FY3/04 FY3/19 group companies JPY58.91n
Policy interest rate 0.15% NIRP
Mar.17 Mar.19

‘I SMBC *1 Ratio of FY3/04 is the international unit of SMBC and one of FY3/19 is the international business unit of SMFG

Copyright ® 2019 Sumitomo Mitsui Financial Group. All Rights Reserved.

These changes are nothing new.

In Japan, the business environment for commercial banks has been challenging for a
long time due to the low economic growth rate and low interest rate.

Our strength is that we respond swiftly to the challenging environment and changing
society.

SMBC Nikko, SMBCCF, and SMBC Aviation Capital.

All of these companies joined us after SMBC Group was established in 2002 and
they are top-tier companies within their industries. As a result, contribution of group
companies other than SMBC to the consolidated net business profit increased
significantly from 8% in FY3/04 to 51% in FY3/19. In addition, the contribution of the
international business rose from 5% to 33%.

We managed to increase bottom-line profit despite the challenging environment as
shown on the bottom-left, by diversifying revenue sources through the expansion of
our business and regional coverage.

Even recently, there have been major changes in the business environment, such as
the slowdown in the Asian economy and the introduction of BOJ’s negative interest
rate policy.

In response to these changes, we started shifting in the middle of the previous
Medium-Term Management Plan from focusing on top-line growth to enhancing
efficiency, which is our strength.

As shown on the right, we have improved efficiency by focusing on bottom-line profit,
controlling cost, and reorganizing group structure.
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B 3. Key priorities

Customer First meet the true needs of our customers

Continuous I Maximize

Bold

transformation

innovation | group strengths
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“We grow and prosper together with our customers, by providing services of greater
value to them.” This is the first sentence of our group mission.

Therefore, | believe that my biggest mission as CEO is to provide customers with
greater added value and achieve sustainable growth for the group.

In order to meet the true needs of our customers, | will put priorities on

1) bold transformation,

2) continuous innovation, and

3) maximize group strengths

by leveraging our competitive strengths, which are that we rapidly evolve ourselves
in response to the change of time.

Next, | will explain each of the points from the next page.
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B 3. Key priorities (1) Bold transformation

' )
Retail Wholesale
® | ower the break-even ® Shift from loan-oriented
Sluggish point by branch Continued business to solution-
top-line reorganization, etc. low interest rate oriented business
- growth ® Transformto a environment e |dentify and reduce
BUSInESS fee- based WM model low-profitable loans
model
evolution ... . .. Intornational  ....JA... Global markets
Resource e Shift to a growth model
constraints that does not rely on e Strengthen S&T that
Growth in BIS expansion Market risk capture flows of
emerging e Commercial banking customer transactions
countries business in Asia
\ J
[ B
Select and concentrate Enhance cost control
Resource
optimization L] Rfevifaw. capital and _RWA allocation ® |mprove bu§iness efficiency with RPA _
® Disciplined growth investments ® Share functions among group companies
W y
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First is bold transformation.

In response to the challenging environment, we will evolve our business model and
optimize management resources.

For example, in the retail business unit, we will lower our break-even point by
reducing cost through branch reorganization in order to realize sustainable profit
growth even while the top-line profit is sluggish.

At the same time, we will further work on shifting the business model of the wealth
management business from one that relies on sales commissions of investment
products to one that relies on management fees of customers’ AUM.

In the international business unit, given the constraints of RWA and foreign currency
funding, we will shift to a growth model that does not rely on expanding our balance
sheet and increase profits by promoting cross-selling and enhancing strength in
global products.

In Asia, like we are doing in Indonesia, we will develop a commercial banking
business to support the growth of the country with a full lineup of services, which will
lead to the growth of ourselves.

In addition, we will optimize our management resources.

Through “select and concentrate”, we will strengthen our strategic business areas by
reviewing the allocation of capital and RWA. At the same time, we will make
disciplined investment for growth with the profits we generate going forward.

We will further strengthen cost control by improving business efficiency with RPA and
by consolidating and sharing functions on a group basis.
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B 3. Key priorities (2) Continuous innovation

_ S_trong “Trust” gained Enormous
financial platform from customers information

WHDITEERT2019

Competitive IT Strategy Company

Always provide new “values” to our customers

( . N\ ( e N . 3
Generating Utilizing data Process automation

new businesses

= @
\E'ﬁg) w===E
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Second is continuous innovation.

As digitalization progresses and the financial industry deregulates, | believe our roles
will expand.

Recently, some argue that banks are no longer needed and | have been asked my
thoughts against that. | believe that if banks are not really needed, we do not have to
continue to be a bank. We can stop being a bank.

We will implement continuous innovation and promote progressive and proactive
initiatives in order to overcome the changing environment.

As shown in the bottom, generating new business through collaboration with other
industries, utilizing data, and process automation will be the themes.

We were selected last month as "Competitive IT Strategy Company 2019" by METI
and Tokyo Stock Exchange, as the only company in the banking industry.

| believe that our efforts to provide new values by using Al and data were highly
evaluated.

We will always provide new “values” to our customers by leveraging our strong
financial platform, “trust” gained from customers, and enormous information and by
thinking out-of-the box.
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B 3. Key priorities (3) Maximize group strengths

Established a Group-wide management system

® Introduced business unit system and CxO system

e Started formulating and planning business strategies on a group basis,
optimized resource allocation

Leverage group synergies

Joint branches Cashless Various Multi-franchise Aircraft
solutions business
SMBC X . :
i - ||
B
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Third is maximizing group strengths.

Our biggest strength is that we hold top-tier companies in industries such as
banking, leasing, securities, credit cards, and consumer finance.

| feel that the group management system centered on the holding company has
steadily taken root over the past two years through the group-wide business unit
system and CxO system.

Going forward, | will lead to produce more results by taking further steps to maximize
group synergies.

We will maximize group strength by further collaborating among the group
companies and optimizing resource allocation. Examples include joint branches
among the group companies, collaboration among SMBC, SMCC, and Cedyna in
cashless payment, providing various solutions on a group basis in the wholesale
business, and the multi-franchise strategy in Indonesia.

I will implement these concepts into the discussions we are currently having for the
next Medium-Term Management Plan.

We cannot be optimistic about the outlook for our business environment.

However, even under these circumstances, we will make ourselves a financial group
that will strongly win the competition by challenging new initiatives in a speedy
manner.
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lll. Progress of Medium-Term Management Plan
and strategic initiatives

Next, | would like to talk about the progress of the Medium-Term Management Plan
and strategic initiatives.
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® 1. Progress of Medium-Term Management Plan

I Financial targets

ROE OHR CET1 ratio

0,
7.8% s:;s. 8.2% 8% 821%  g0.9% 60.3% vs'(':\{"zm 9.5% 10'.3 A 10/"
() i ® ® g3 @
FY3/17 FY3/18 FY3/19 FY3/20 FY3/17 FY3/18 FY3/19 FY3/20 Mar.17 Mar.18 Mar.19 Mar.20
target target target

| Key initiatives

@ Executed group reorganization measures in a speedy manner to improve capital and asset efficiency
Discipline
® Already reduced cost by JPY 36 bn out of the JPY 50 bn target

@ Each business unit made good progress in key strategic initiatives of the Medium-Term Management Plan

® Completed M&A in strategic business areas (credit cards, Indonesia, asset management)

@ Sophisticated group management by transforming to a Company with Three-Committees and
implemented the business unit system and the CxO system

Integration

® Capital policy entering into a new stage as the CET1 ratio reached the target one year ahead of schedule
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As shown in the top, ROE, OHR, and CET1 ratio are all on track to meet the target
of the Medium-Term Management Plan.

In addition, we are making steady progress on the key initiatives as well.
From the next page and on, | will talk about these in more detail.




B 2. Transformation of business and asset portfolio

® Executed group reorganization measures in a speedy manner to improve capital and asset efficiency.

I Group reorganization
® Cost synergies from the merger of

Bottom-line profit  RWA SMBC Nikko and SMBC Friend
Merger of SMBC Nikko Realize Head office Branch
i System cost

and SMBC Friend synergies Y staff closures
Deconsolidation of )% (5)% JPY 5 bn 250 people 44 branches
the Kansai regional banks

Strengthen - .
Deconsolidation of SMFL core business ' %2 ® Expansion of busmess. areas at SMFL

areas (through the deconsolidation)
Consolidation of BTPN t v JPY10bA™ ir:ne':?ahcgtib\e ® Expand leased assets (real estate)

® Entered into new businesses including

Merger of SMAM and Realze environmental related and infrastructure
Daiwa SB synergies management

Making SMCC . .
a wholly owned subsidiary t JPYiobn

’I SMBC *1 Estimated impact fram the change of ownership ratio based on FY3/19 results (excl. one time impact) *2 Post-Basel Il refoms basis
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Let me talk about our business/asset portfolio.

The left shows a list of the major deals done for group reorganization.
As indicated by the arrows, each deal has contributed to improving capital efficiency
through an increase in bottom-line profit and/or a reduction in RWA.

Examples of synergies are shown on the right.

Since merging SMBC Nikko and SMBC Friend in January 2018, cost synergies have
been realized in system cost, head office staff, and through branch closures.

SMFL is strengthening its business by expanding the scope of leasing assets and
entering into new businesses including the environmental and infrastructure
management businesses.
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B 3. Cost control

® Reduced cost by JPY 36 bn out of the JPY 50 bn target. Expected to exceed the target during FY3/20.
® Enhance cost control on a group-wide basis to achieve the OHR target.

I Cost reduction I OHR
FY3/19 FY3/20 .
results target (%)
vs FY3/17 Down to 60%
Business reforms to improve efficiency JPY 14.5 bn | JPY 20 bn o (1)% at the earliest
opportunity
. o 32.:1\."—-.._. [ \
Retail branch reorganization JPY 12.0 bn | JPY 20 bn 60.9 - [ ]
. 603 Deconsolidation of SMFL
Reorganization of group companies JPY 9.5bn  JPY 10 bn FY3/17 FY3/18 FY3/19 FY3/20
target
Expectedin FY3/20 | JpY 50 bn-+ @ I Personnel (FY3/18-3/20)
(JPY bn)
E ted
rpected ~ JPY100bn Workload 4 thousand people
the target in the medium-term

reduction 5 thousand people

50

36
Headcount Reduce 4 thousand people

8 (attrition) domestically
FY3/18 FY3/19 FY3/20

target
# SMBC
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Here is a summary of our cost control measures.

We have been making good progress in the three key initiatives outlined in the
Medium-Term Management Plan. As shown in the bottom-left, we already achieved a
reduction of ¥36 billion in FY3/19 and expect to exceed the three-year target of ¥50
billion in FY3/20.

We will continue to increase the amount of cost reductions and aim for ¥100 billion in
the medium-term.

The top right shows the transition of OHR.
OHR in FY3/19 was 60.3% as a result of the deconsolidation of the Kansai regional
banks.

OHR in FY3/20 is expected to rise because of the effect of the deconsolidation of
SMFL, which closed in 2H FY3/19.

However, we will continue to strengthen our cost control efforts on a group basis to
achieve the target of the Medium-Term Management Plan, even after considering the
expected rise.

In terms of personnel, we expect to reduce the workload by slightly less than 5,000
people from FY3/18 to FY3/20, exceeding the original target of 4,000, mainly due to
the effects of business reforms to improve efficiency among the group companies.

We also expect to reduce about 4,000 of headcount domestically, almost the same
number as the initial target of workload reduction, due to natural attrition and fewer
hiring of new graduates.
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3. Cost control

® (Ref.) Progress of key initiatives

I Business reforms with RPA
® World's top-class usage

3 mn hours

1,500 people
2 mn hours ( people)

(1,025 people)

1.1 mn hours
(550 people)

FY3/18 FY3/19 FY3/20
target

I Cost reduction from retail branch reorganization

(JPY bn) Cost reduction Investment cost
(40) —e=net reduction (annual) net reduction (accumulated)
JPY (30) bn
JPY (20) bn
(20)
.
(0) S
20

FY3/18 FY3/19 FY3/20E FY3/21E FY3/22E

I # of branches transformed to smart branches

103 > 259 < 430

all branches

Joint branches

e Enhance branch network efficiency
by integrating branches

( in the same building ) as of Mar.19

Group

SMBC SMBC
joint SMBC  Nikko  Trust 23
branch branch A branch A branch A

SMBC SMBC 31
branch B branch C
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B 4. Cashless payment strategy

® Evolve the cashless payment market in Japan through initiatives that benefit both

the merchants and end-users.

I Japanese retail payment market

Face-to-face

Non-face-to-face

cashless ezt cashless
r 1 ) ( 1 H
i |
i Cash payments i
i Credit/debit at credit card i
: cards and franchised stores E-commerce i
I e-money !
; JPY 60 tn !
i i
Y Market | JPY | Market W
3 growth 130 tn growth i
1 1
i Cash payments E
i at non-franchised i
3 stores i
1 1
. | JPY 50 tn JPY 70 tn Y 10tn
I 1
1 :
I 1
(A R

*1 Includes sales handled from the issuing business
o SMBC

I Enhance services to both merchants and end-users

[ Endusrs

( Mobile services u App )
T T T T

Credit / Debit cards

N

44 mn card holders

Next-generation payment platform

GMO = - VISA

JPY 16.1 tn sales handled ™

Acquiring

Issuing

Processing
Network

online
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This slide explains our cashless payment strategy.

Our strategy is to enter in the huge cash payment market of ¥130 trillion and shift
these cash payments to cashless payments by providing comprehensive solutions
that benefit both the merchants and end-users at a competitive cost.

In order to further expand our competitive advantage, we have reached an
agreement with GMO Payment Gateway and Visa to collaborate in building our own
processing and network functions that we had previously outsourced.

We will combine our strengths to build a powerful payment platform which will allow
us to build a vertical business model.
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4. Cashless payment strategy
® Enhance services to merchants and end-users

® Teamed up with Square to tap the small-middle merchant market.
® Added new features in the mobile app to improve customer convenience.

| Tap the small-middie business market | upgraded the SMBC and sMcc apps

@ |everage SMBC’s customer base and Debit card issuance Control spending limits
retail channels "

0+ B8 + <

mobile Square app Square reader

Credit card payments

Account management Managing financial assets

Copyright © 2019 Sumitomo Mitsui Financial Group. All Rights Reserved

This slide shows our initiatives to enhance services for businesses operators and
end-users.

For small and middle merchants, we have teamed up with Square, which we have a
capital and business alliance partnership. Since April, we started using SMBC
branches to help our customers learn more about Square.

We will leverage SMBC’s customer base and branch network to expand our cashless
payment business.

For end-users, we updated mobile apps of SMBC and SMCC.
We will continue to improve our products to offer convenient, safe and secure, and
beneficial cashless payment services.

We will evolve the cashless payment market as a front-runner through the
comprehensive and advanced initiatives for both businesses operators and
end-users.
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4. Cashless payment strategy
B (Ref) Next-generation platform

Payments through
a single terminal

@ Omni channel

@ World class security and stability

End-users payments Merchants
—
[
g
G
a A
[ Multiple payment centers ]
r N A .
— SHoP e Next-generation platform
Atinone Bk | | ™ >
-in-one El Payment center Network Acquirer
terminal
£ =
< AU R N R (S
Multi-
a -1 payment
& system onlinQD >
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B 5. Initiatives by business unit

I Consolidated net business profit™ I ROE™
i FY3/20
Global markets Retail FY3/18 FY3/19
JPY 2985bn | JPY 2746 bn target
Retail 7.5% 7.3% 7%
Wholesale 11.4% 12.1% 10%
International Wholesale
International 10.6% 9.3% 9%
JPY 395.1 bn JPY 484.9 bn ° ° °
Global markets 33.5% 31.8% 39%
(JPY bn)
Int ional others
1,203.8 nternationa 5.4
436 1,192.3
RT Global
WS
(22.3) markets
(4.6) +6.4
FY3/18 FY3/19

I *1 Yo figures are after adjustments for interest rate and exchange rate impacts *2 Excludes impact from the provision for losses on interest repayments and the cost from branch
l’ SMB C reorganization (Retail), the medium- to long-term foreign currency funding costs (International) and the interest-rate risk associated to the banking account (Global Markets)
“3 Target for the Medium-Term Management Plan Copyright @ 2019 Sumitomo Mitsui Financial Group. All Rights Reserved

Next, | would like to talk about each business unit.
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5. Initiatives by business unit:
® Retail

® Made good progress in KPIs while profits decreased YoY due to the deterioration of the market in the
second half of FY3/19.

I Financial results I KPI
(PY b) FY319 YoY* FY3118 FY319
Gross profit 1,281.6 (25.7) Balance of fee-based AUM (JPY tn) 1.9 12.7
Income on loans and deposits”’ 1604  (10.3) Credit card sales handled (JPY tn) 16.1 17.9
Wealth management 316.1 (50.5) Utilization rate for digital channels (%) 227 312
Credit card 411.0 +25.7 Balance of card loans (JPY tn) 1.8 18
Consumer finance 3054 +3.3
Expenses 1,021.4 45) I The number one retail banking franchise in Japan
(Overhead ratio) 797%  +12%
Net business profit 2746 (22.3) Balance of
investmel:llt
roducts
SMBC :alance of
0, 0
ROE 73% +0-1% T ti Trust foreign currency
RWA (JPY tn) 12.8 ©.1) op le.r OSpOSITS
companies #of credit card
holders
Credit card sales
handled
Balance of
I *1 Excl. consumer finance *2 After adjustments of the changes of interest rates and exchange rates card loans
l’ SMBC “3 Ranking within domestic bank group
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First is the retail business unit.

Consolidated net business profit in FY3/19 decreased year on year due to the
deteriorating market conditions in the second half.

On the other hand, KPIs including the balance of fee-based AUM are making good
progress.

33



5. Initiatives by business unit:
® Retail

® Change the profit structure by shifting to a fee-based AUM business model.

® Capture long-term investment and inheritance / succession needs from customers in anticipation of
the coming “100-Year life” era.

I Wealth management business

® Shift to a fee-based AUM business model amid @ Strengthen consulting capability as we enter
the ongoing decrease in sales commissions the “100-Year life” era
@ Steadily increasing fee-based AUM through Long-term investment needs

the collaboration of SMBC and SMBC Nikko
o Consult customers using various simulations
Balance of fee-based AUM'1

=== Ratio of fee-based revenue (left)
—e==Sales commission rate (right)

40% 8%
12.7
30% 11.9 A 6%
10.8 10.9 ./
20% - o 1 4% Inheritance and succession needs
. o . . e High-net-worth clients aged 60 or older with
10% e 2% accounts at SMBC"2
Total financial New potential
0% S 0% assets oiwat SMBC g, gMBC
FY3/16 FY3/17 FY3/18 FY3/19

JPY34tn | JPY8tn |JPY 26 tn

’I SMBC *1 All figures are for SMBC+SMBC Nikko *2 Total financial assets of 100 million yen or more
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In the wealth management business, we are a pioneer in Japan in shifting the
business model from one that relies on sales commissions to one that relies on
management fees of customers’ AUM.

As shown on the left, the balance of fee-based AUM is steadily increasing and the
ratio of fee-based revenue to total revenue is on an upward trend.

As shown on the right, we are developing new products and services to meet the
diverse needs of our customers in respond to the coming “100-year-life” era.

For example, we have introduced a money plan simulation to visualize the balance of
income and expenditures of each customer to fulfill their long-term investment
needs. We are also strengthening consulting services for inheritance needs of high-
net-worth clients, which we did not fully reached out to in the past.

We have revised the performance evaluation system and the operation rules at
branches to further promote these initiatives.

The focus on the evaluation system is now built more on whether the performance is
customer-oriented or not. For the wealth management business, for example, each
branch is now evaluated based on the balance of the customers’ AUM on a group-
wide basis.

We have also clarified that each branch manager should not allocate numerical
targets to individual officers but work on as a team in order to have every sales
officer work on a positive motivation for our customers.
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5. Initiatives by business unit:
® Retail

® Consumer finance business maintains a highly profitable business model amid the extremely

low interest rate environment.
® Group-wide card loan balance is increasing.

I Consumer finance

@ Highly profitable business model™
Average yield of around 15%

Credit cost f .

Income
4% (pre-tax)

Operating expense

Funding cost

® Spreads remain at a high level (SMBCCF)

(%) —e—Average yield Funding cost
16.2 15.7 15.7 15.6 15.6 15.6
0.9 0.6 0.5 0.3 0.3 0.3

FY3/14 FY3/15 FY3/16 FY3/17 FY3/18 FY3/19

’I SMBC *1 Estimated figures for domestic loans of Promise (excluding the guarantee business)

® Card loan balance is increasing on a group basis
WPY tn) SMBC * Promise  Mobit

= CAGR

2.0 +3.3%

Mar.14 Mar.15 Mar.16 Mar.17 Mar.18 Mar.19

® |Increase in loans to female and young people
with the rise of employments

FY3/14 FY3/19

29% ’ 34%
64% M T3%

(% of new loan customers at Promise)

Copyright © 2019 Sumitomo Mitsui Financial Group. All Rights Reserved

Next is the consumer finance business.

As we have a top class market-share and expertise in this business, we maintain a
highly profitable business model even under the low interest rate environment.

Card loan balance on a group-wide basis has been increasing , in response to the

healthy demand of individual customers.

We consider the consumer finance business as one of the growth drivers of our retail
business because the demand for loans is anticipated to increase. This is due to the
rise of employments through women'’s increased participation in the workforce and
improved convenience of products and services.
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5. Initiatives by business unit:
® Wholesale

® Maintained high ROE with competitive advantage. Good progress in KPI.

I Financial results I KPI1
FY3/19 Yoy FY3/18 FY3/19
(JPY bn)
Gross profit 784.9 +0.6 Japanese corporate bonds (%) 17.0 16.8
Income on loans and deposits 1929 (2.1) IPO deals #3 #1
S FX and money transfer fees 107.7 +1.5 M&A advisory deals #1 #1
I\E';I Loan syndication 38.0 (13.7)
C Structured finance 34.4 +2.8
Reallestate inance 13 0.4 I Competitive advantage
Security business 912 +9.3 . .
vy Strong relationship
Leasing business 1204 (2.3) with customers
Expenses 345.1 +0.9 ROE vang)
1, 0, 0,
(Overhead ratio) 440%  +0.1% Offering multi-solutions 12 1o
Net business profit 484.9 (4.8) on a group wide basis A%
ROE 12.1% (0.1)% Marketing officers with
high capabilities,
RWA (PY tn) 19.5 (0.4) expertise, and motivation
*1 Afts djusts its of the ¢k f int t rate 1l h t *2 Includes SMFL until Dec.18
PRV T@ - ~o i cizcc anct sma companice. Baced on oach company s dsciosre
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Next, | would like to talk about the wholesale business unit.
ROE in FY3/19 was 12.1%, which was maintained at a high level.

Most of the KPIs also showed good progress. We were ranked No.1 in lead arranger
of IPOs and M&A advisory by strengthening collaboration between SMBC and

SMBC Nikko.
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5. Initiatives by business unit:
® Wholesale

® Totalincome increased under the negative interest rate policy by strengthening non-interest income.
In particular, stable fee income including FX and money transfer fees increased steadily.

® Aim to have the decline of the loan spread to bottom out this fiscal year.

- . *
I Tranformation of the profit structure (vs FY3/18) e Steady increase in FX fees

(JPY bn) . ‘ SMBC's trading volume ~ —#=—SMBC's share in Japanese trading volume 2
Total income

600 - (USD bn)
+0.1%
B B e
. . 400 o
500 Non-interest income 26%
® Asset-related fees
® Income from cooperating
400 | with group companies +3.0% 300
® |nvestment product fees FY317 FY3/18 FY3/19

® Loan spread decline for mid-sized and SMEs
is expected to bottom out in FY3/20

(%) ==e=Loan spread of overall loans Loan spread of new loans

300
® FX and
money transfer fees +4.8% 0.7

200 ~
i 06 i
Interest income —
—
100 Avoiding competition with 05 T ———
regional banks, reducing
low-profitable loans (5.7)%
O 4 L L L L L L I
0 FY3M16 FY3/17 FY3/18 FY3/19 FY3/20E FY3/21E

FY3/117 FYS:"IB FY3/19

*1 Wholesale unit (SMBC) *2 Managerial accounting basis. SMBC’s share in Japanese trading volume = SMBC's trading volume/Japanese trading volume (Customs basis)

|l' SMBC
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In the wholesale business, we are also working to transform our profit structure in
order to achieve sustainable growth even under the low interest rate environment.

The breakdown of gross profit is shown on the left. The total income increased
slightly year on year, offsetting a decrease in interest income by increasing
non-interest income.

Among non-interest income, FX and money transfer fees, which generate stable
earnings, especially showed steady growth.

As shown on the top right, SMBC's trading volume is steadily increasing by
responding carefully to customers’ needs.

The trend of loan spread is shown on the bottom right.

As the low interest rate environment continues, the loan spread has been declining

for several years. However, the loan spread on the overall outstanding loan balance
and the spread on new loans are now almost at the same level. We will aim to have
the loan spread to stop contracting by the end of FY3/20.
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5. Initiatives by business unit:

® Wholesale

® Improve asset efficiency through comprehensive profit-focused management, including cross-selling
among group companies.

® Provide solutions using new digital services to upgrade marketing activities.

I Improve asset efficiency I Digital solutions

® Expand profitability management for each client ¢ Started online business matching service

Match online

Secure profitability -
in new loans
E the performance USINess ype
Expand asset-light evaluation system Clients
business

of regional banks

| Provide solutions for a variety of customer needs * Upgrade sales activities by using digital technology,

® Medium-sized corporate clients : such as global business flow analysis
Multifaceted approach on a group basis

® Large global clients :
Deepening the CIB Model on a global basis E}> G
. Bond
| M&A Hedging underwriting | CMS |

Business

IPO .
succession

Copyright © 2019 Sumitomo Mitsui Financial Group. All Rights Reserved

As shown on the left, we are making efforts to improve asset efficiency.

We have been running the wholesale business with focus on profitability.

For example, we started profitability management based on RWA and profitability in
FY3/19 for large corporate clients.

We also changed the performance evaluation system for branches to reflect
improvement of profitability.

In addition, we will further improve asset efficiency by providing multi-aspect
solutions for a variety of customer needs on a group basis.

We are also providing digital solutions as shown on the right.
We will further strengthen our ability to provide solutions by developing new digital
products and services, and by upgrading sales activities with digital technology.
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5. Initiatives by business unit:

® |nternational

® Both gross profit and net business profit increased by growing business on a sustainable basis
under the risk appetite framework.

I Financial results I KPI1
FY3/1 A FY3/1 FY3/1
e 319 YoY 3/18 319

Gross profit 689.6 +31.2 Non-asset based profit in Asia (USD mn) 634 756

Income on loans and deposits 2976 +24.7 # of active book runner transactions 64 97

Loan related fees 111.2 +9.3 Distribution amount (JPY tn) 25 3.0

Securities business 418 +0.5

Aircraft leasing 466 0.7) I Growth driver of SMBC group
Expenses 3334 4229 ® Net business profif is growing

(JPY bn)
(Overhead ratio) 48.3% +1.1%
CAGR+13%
Net business profit 395.1 +3.6 200 | /
100
ROE 9.3% (1.1)% . .
RWA (JPY tn) 223 +1.1 FYsios Frans
® Strong global businesses
Project finance Aircraft leasing
#2 global #5 global
o SMBC Rttt
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Let's move on to the international business unit.

Both gross profit and net business profit increased year on year because good
progress was made in key initiatives of the Medium-Term Management Plan, such as
promoting cross-selling, enhancing products where we hold strengths, and
strengthening our Asia business.
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5. Initiatives by business unit:

® |nternational

® Improve asset efficiency by promoting cross-selling and enhancing products where we hold strengths.

I Overseas asset portfolio

Hig

Japanese profit
assets

Enhance products
where we hold strengths

Corporate  20%,
loans 60%

Promote Non-Japanese
cross-selling

® Controlling the growth rate of assets

(USD bn) Overseas loan balance |
200 =
CAGR
/ +5%
100 CAGR
+10%
Mar.12 Mar.17

*1 Managerial accounting basis. Sum of SMBC, SMBC Europe and SMBC (China)
o SMBC

 Mard9

@® Increased cross-selling among non-Japanese
companies in Europe and the U.S.

(USD mn) Gross profit =e=Non-asset based profit
1,000
500 | .____——-—C——__ D
36%
34%
31%
0 L 1
FY3/17 FY3/18 FY3/19

® Increased profits from products with strengths

(USD mn)

1.000

Aircraft leasing #5 Global

500 MiddleLBO  (#3 Eu

Railcar leasing #6 Nortn
America

Subscription finance

FY3/17 FY3/18 FY3/19
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Our overseas asset portfolio is shown on the top left.

We have been increasing cross-selling (e.g. securities) and further enhancing
products where we hold strengths in order to improve asset efficiency under

disciplined operations.

As shown on the left bottom, in the past, overseas loan balance grew at double-digit

rates annually as being the growth driver of the group.

Over the past few years, however, with constraints of RWA and foreign currency

funding, we have been shifting into a business model where we can increase profit

without expanding our balance sheet by carefully looking at credit risks and using

0&D.
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5. Initiatives by business unit:

® |nternational

® Increase profit by deepening relationship with core clients in Asia.
® Merged BTPN and SMBC Indonesia. Accelerate the Multi-franchise strategy.

I Asia core client strategy I Multi-franchise strategy
® Expand transactions with core clients ® Merger of BTPN and SMBC Indonesia
gross profit
(USD mn) Non-asset based profit

5 000 Full-banking service bank ,
| _ _ btpn

Establish a commercial bank o
1,000 covering both corporate and R e O

individual customers

FY3/M17 FY3/18 FY319

® Steady increase in liquidity deposits by

strengthening transaction banking Top-tier bank in Indonesia

(USD bn)
20

liquidity deposits (Asia) [ Build th d SMBC ]
ul e secon

® Consider expansion to new targeted countries

=

0

Mar. 17 Mar.18 Mar.19
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Next, | would like to talk about our strategies in Asia.
We are working on the Asian strategy as a decade long plan from a medium- to long-
term perspective.

As shown on the left, we have been steadily expanding cross-selling and
transactions with core clients since the previous Medium-Term Management Plan.
Understanding growing companies and deepening relationship with them have been
developed by hiring local staff who know very well about the business and culture in
the country.

Now, we can sometimes obtain the owners’ private wealth management business
from the corporate business as we often do in Japan.

The right shows the Multi-franchise strategy.
We will firmly work to expand our business platform, which will become our growth
driver for the next decade, while paying close attention to the volatile Asian economy.

In order to achieve sustainable growth, | believe that it is essential for us to establish
a commercial bank which collects deposits and provides loans both to corporate and
individual customers in a country with high growth potential such as Indonesia.
Therefore, we acquired 40% of shares in BTPN in 2013 and merged the bank with
SMBC Indonesia in February 2019.

This is our first initiative outside of Japan to build a platform where we operate both
the wholesale and retail business.

We will try to build the second SMBC by growing BTPN to one of the top-tier banks
in Indonesia, as well as considering expansion of the Multi-franchise strategy to new
targeted countries.
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5. Initiatives by business unit:

® Global markets

® Both gross profit and net business profit increased by nimble portfolio management despite the
severe market conditions.

I Financial results I KPI
Gross profit 3336 +4.8 S&T profits (JPYbn) 2714 261.0
SMBC's Treasury Unit 253.5 +7.5
Expenses 542 (0.4)
(Overhead ratio) 16.2%  (0.4)%
Net business profit 298.5 +6.4

I Stable earnings

ROE 31.8% +1.4%
(JPY bn) = Gross profit(Non-consolidated)
RWA (JPY tn) 49 (1.2)

Interest
income

200

Gains on
S&T  Stocks and
bonds
0

FY3/16 FY3/17 FY3/18 FY3/19

'] *1 After adjustments of the changes of interest rates and exchange rates
¢ SMBC
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Last is the Global Markets business unit.

Both gross profit and net business profit increased year on year by nimble portfolio
management of stocks and bonds under the severe market conditions.

We will further try to make profits by flexibly rebalancing our portfolio, while the
market condition is expected to be more difficult in FY3/20.
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5. Initiatives by business unit:

® Global markets

® Further enhance S&T to improve and stabilize profitability.

® Focus both on stability and cost for foreign currency funding.

| s&7 (sales & Trading)

S&T profits (SMBC Nikko)
(JPY bn) S&T profits (SMBC)

300

200

100 r

FY3/17 FY3/18 FY3/19 FY3/20
target

® Focus on FX-related transactions

FX transactions
900 (USD bn)

700

500

=

FY3/17 FY3/18 FY3/19

I Foreign currency funding

® Diversify funding methods and expand investors base

e Covered bonds (Nov. 2018)

o Foreign currency green bond First as a
for individual investors RELELCELYENTY (Dec. 2018)

® Utilize medium- to long-term currency swaps

looking at the swap spread to lower funding costs

(bp) = 5 years dollar-yen basis swap spread » Funding amount
120

100 -

80 -

40 ———— - —— T T
10 20 3Q 40 10 20 30 40 10 2Q 30 40 1Q 20 30 40

FY3/16 FY3n7 FY3/18 FY319
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As shown on the left, we are enhancing the S&T business.
SMBC made a good progress by focusing on FX-related transactions, while
performance of SMBC Nikko was sluggish due to lower market volatility.

Our S&T business is on the way of growth and is expected to become a growth

driver in the future. We will show you stronger results by improving our infrastructure
and enhancing our functions in the business.

Foreign currency funding is shown on the right.

We are diversifying our funding methods and expanding our investor base through
various initiatives such as issuing the first covered bonds in Japan.

We are also increasing medium- to long-term currency swaps to reduce total funding

cost because the swap spread is at historically low levels.

We will further seek to optimize our foreign currency funding portfolio.
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IV. ESG

Next, | will talk about ESG.
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® 1. Sustainability management

® Promote initiatives to resolve social issues and achieve the SDGs
under direct leadership from the Group CEO.

I Sustainability management I Selected ESG indices

Our stakeholders A

¥

4 ) ) Q
Shareholders i =

Customers Employees

FTSE Blossom
Japan

Investors

Environment and Society

S

SMBC Group

=

Board of Directors
|
Management Committee

. 2018 Constituent
MSCI ::  MSCl Japan E

Select Leaders Index

2018 Constituen
MSCI % MSClJapanE

Women Index

GPIF selected
I External awards

NADE
sg o SHI?:

2019 ..
BHOITEEIEH ®90 KO

Corporate Sustainability

Committee ‘ Chairman: Group CEO ‘

Corporate Sustainability Meeting

MSCI

I

Member of SNAM

FTSE4Good Suslagaé?\!i{é\ndu

2018 Constituent
MSCI ESG
Leaders Indexes

g 2019
R E BRI
Health and productivity
74 k500
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This slide shows our efforts toward sustainability management.

The Corporate Sustainability Committee, which | chair, is shown on the left.

We will promote initiatives to resolve social issues and achieve the SDG goals by
managing our business with greater focus on expectations and demands of our

stakeholders.

The right-hand side shows the ESG indices for which we have been selected.
SMFG is the only mega bank that is included in all of the ESG indices selected by

GPIF.
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® 2. Environment, Social

® Work on initiatives to solve social issues.

Social Issues Our initiatives

® Enhance Corporate Sustainability
Management

® Promote ESG/SDGs related
financial services

Realize a sustainable society

Achievements

® Endorsed the Principle for Responsible

Banking

® ESG/SDGs assessment loan,
social loan

® Promote climate related finance

Low carbon socie B=
ty < ® Manage climate change risk

Envir.

® No.1 (globally) in syndicating renewable
energy project

® Established lending policies for specific
sectors (incl. coal-fired power plants)

® Disclosed the result of scenario analyses
as response to TCFD

® Succession and management of
individual financial assets

® Provide solution for aging society

Changes in Demography

® | aunched a multi-life-stage typed domestic
investment trust
“Life Journey”

Working environment
with job satisfaction

® Diversity and Inclusion
® Work-style Reform

Next Generation

® Unconscious bias training
for managers

® Promote teleworking

® Promote Digitalization

® Develop commercial banking
business in Asia

Financial Inclusion

® Update mobile apps
® Provide digital banking by BTPN

Support growing industries [E
Regional Revitalization

® Provide risk money and
support through consultation

@ No.1in IPO underwriting

Community

Measures against

® Raise financial literac
Poverty 4

® Financial education to 130K people
(domestic)
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Next is our initiatives for environment and social issues.

We are implementing and promoting initiatives for each of the three key materialities:

environment, next generation, and community.

We will fulfill our corporate social responsibility as a global financial group by
resolving social issues, such as establishing a low carbon society (“environment”),
addressing changes in Demographic (“next generation”), and financial inclusion

(“community”.)
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® 3. Initiatives toward TCFD"' recommendations

® Conducted analysis and calculated the impact of climate-related risks.
The impact is considered to be limited : approx. JPY 1 bn of credit costs on an annual basis.

® Strengthening the risk management system when financing coal-fired power plants and coal mining.

| Reteased in April 2019

® Enactment of the "Group Environmental Policy"

Governance ® Establishment of the “Corporate Sustainability Committee" chaired by the Group CEO to reflect climate
change responses in management strategies

® Conducted scenario analysis of climate change in physical risks

e Targeting SMBC's domestic corporate customers, we estimate credit costs in the event of a water
disaster to be approximately JPY 30 to 40 bn between 2019 and 2050 (JPY 1 bn annual) based
Strategy on the scenarios of RCP*2.6 (2 ° C scenario) and RCP 8.5 (4 ° C scenario)

® Analysis of the future impact of stranded assets is under discussion

@ Financing renewable energy projects and issuing green bonds

® |Implementation of environmental and social risk assessments based on the Equator Principles
® Manage finance for coal-fired power plants and coal mining
Risk Management e Introduce business specific policies for coal-fired power plants in SMBC Group companies

e SMBC expanded the scope of its environmental and social risk assessments to include loans
for coal mining

Metrics and Targets @ Disclosure of greenhouse gas emissions

] *1 Task Force on Climate-related Financial Disclosures
|’ S MB C “2 Representative Concentration Pathways. e.g. "RCP 2.6" represents a radiative forcing (the amount of radiation that energy entering or leaving the surface of the Earth has relative

to the Earth's climate) of 2.6 wim2 at the end of the century Copyright @ 2019 Sumitomo Mitsui Financial Group. All Rights Reserved

This slide is showing our initiatives toward TCFD recommendations.

We conducted analysis and calculated the financial impact of climate-related risks at
SMBC, as a part of our efforts toward sustainability management.

The impact of physical risks on our credit cost is considered to be limited:
approx. ¥30-40 billion between 2019 and 2050 (¥1 billion annually.)
This is estimating the impact of water disasters caused by climate changes.

While this is the first step of our analysis, | believe the significance is that we were
the first global financial group to disclose the impact of climate-related risks in
‘numbers.”

Going forward, we will consider expanding the scope of our analysis, including
estimating the impact of the transition to a low-carbon society.
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B 4. Governance

® Enhanced governance framework.
® Reduced the total number of the board of directors to 15. % of outside directors was raised to 47%.

I Governance framework I Board of directors’
. Qutside Director
Outside 8 Internal director Internal director @ Outside D ch Internal Director
director (non-executive) (executive) M experts airman (executive) 7 directors
Board of Directors (supervisory) 75 directors Expertise
# of directors
Internal Committees 1715 Management 3
Finance/Accounting 1
Nomination a a a a & Law 2
Internal Director Diplomacy 1
Compensation a ‘ ‘ 8 (non-executive)
Audit @ a a & 8 3 directors non-executive directors : 67%
- - e @
Risk (optional) aa D A e % of Outside Directors

L ,
Management Committee Reporting line

AL 41% 41%
Business execution decisions (mr?éﬁlg?c%ir::nn{;ﬂ 38% 36% ® ® o
— o
Departments el Iternal Audit Dept. 23%/
[
® SMBC and SMBC Nikko to transform to a company
X N X . 4
with an Audit and Supervisory committee Juni4  Juni5  Jund6  Jund7?  Junig Jun.d9(E)
. ; i i Board of corporate auditors =~ Company with three committees
1 Subject to shareholder meeting approval in June 2019
# SMBC
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Next, | would like to talk about governance.

Our corporate governance framework is shown on the left.
SMBC and SMBC Nikko will transform to a company with an Audit and Supervisory
Committee in June 2019.

As shown on the right, the number of directors will be reduced from 17 to 15.
As a result, the ratio of outside directors in the Board of Directors will rise to 47%.
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® (Ref.) Our ESG history

G  Established the SMFG Corporate Governance Guideline

E Issued the first green bond as a Japanese private financial
institutions (SMBC)

G Commenced evaluations of the effectiveness of the Board of Directors

Shifted to a Company with Three Committee,and introduced group-
wide business units and CxO system

Established Basic Policy for Customer-Oriented Business Conduct

Announced to support TCFD

Published the Declaration of Cyber Security Management

Established Diversity and Inclusion Committee

m|<nG)rnG)G)

Formulated Statement on Human Rights

Established a lending policy for specific sectors (SMBC)
- Coal-fired power plants, Palm oil plantation developments, Deforestation

Appointed Global Advisors

Established the Corporate Sustainability Committee

Endorsed the Principles for Responsible Banking

E Disclosed the impact of climate-related risks in response to
recommendations by TCFD

E s Applied the lending policy for specific sectors to other group
companies
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V. Capital policy

Finally, I will talk about our capital policy.
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® 1. Capital position

® Reached our CET1 ratio target one year ahead of schedule.

(%) CET1 ratio Post-Basel lll reforms (Y INNCIGE Basel lll fully-loaded

16.3
— 1 14.5 —
m———— 1 [}
Net unrealized L aAa e 3 | IS—

gains on other 1. 1.9 12.2 L . 13.5

securities . E:-_-_-_:-_} 11.8
10.0
Mar.17 Mar.18 Mar.19 Target Mar.17 Mar.18 Mar.19
(JPT tn)
RWA 85.6 78.7 76.8 70.6 63.5 58.9
CET1 71 7.5 8.0 8.7 9.2 9.7
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This slide shows our capital position.

The CET1 ratio on the Post-Basel 11l reforms basis which excludes unrealized gains
on securities was 10.3% at the end of March 2019 reaching our target of 10%
one year ahead of schedule.

This is due to the reduction of RWA through inorganic initiatives (e.g. the
deconsolidation of SMFL) as well as the accumulation of earnings.
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B 2. Basic capital policy

e Achieve a healthy balance among securing financial soundness, enhancing shareholder returns,

and investing for growth.

e Dividends will be our principal approach to shareholder returns. In addition, we will proceed with
share buybacks on a flexible basis assuming our financial soundness is maintained.
e \We aim to pay progressive dividends supported by our sustainable earnings growth, and achieve a payout ratio of 40%

during the period of the next medium-term management plan.

* \We will execute share buybacks as and when appropriate taking into account the factors such as our capital pasition,
earnings trends, stock price, growth investment opportunities and an improvement of capital efficiency.

Enhancing Invesﬁag
shareholder returns for growth
Progressive dividend policy Sustainable growth Investment criteria
® Progressive dividend policy means of corporate value ® Fits with our strategy
not to reduce dividends, and will ® ROE of over 8% after synergies
maintain or increase dividends and excluding amortization of
- ) ROE target goodwil
Dividend Payout ratio o
o ® Risk is manageable
® Aim to achieve 40% during the period 7'8 /0

of next Medium-Term Management Plan
(FY3/21-FY3/23)

Flexible share buybacks

Securing ;
. / CET1 ratio target : 10%
financial soundness 9 ’
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Let's move on to our basic capital policy.
Our basic policy has not changed.

We will achieve a healthy balance among securing financial soundness,
enhancing shareholder returns, and investing for growth.

Dividends are our principal approach to shareholder returns,
and on top of that we will also proceed with share buybacks on a flexible basis.
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B 3. Medium-to long-term capital management

e Entered into a new stage to focus on shareholder returns and investing for growth,

after reaching our CET1 ratio target.

¢ Enhance shareholder returns through progressive dividends and flexible share buybacks,
and achieve sustainable growth with disciplined growth investments.

Capital Allocation

Capital Management

Dividend
P . Payout ratio 42% )
rogressive 4 o, /
dividends i
Shareholder until Enhance
returns + FY3ie FY3/23 shareholder
Salll returns
Flexible ‘ ‘
buybacks ((
- ) ) _J
Net income m ((— . N
FY3/19 FY3/20 ) .
(past transactions)
. Overseas assets, Achiev
QRGN Consumer finance 2 ) o
Investing sustainable
for growth Acquisitions of assets that Aircraft leasing (RBS)
: promptly raise ROE LBO finance (GE) growth
Asia commercial \ J

Investments for the future

banking(BTPN)
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This slide shows our medium- to long-term capital management .

As mentioned, our basic capital policy remains the same.

However, we will shift from a phase where capital accumulation was the priority
to a new stage where we can focus on shareholders returns and

investing for growth, because the CET 1 ratio reached the 10% target.

We will maximize shareholder value by striking a right balance of allocating capital
between shareholder returns and investing for growth.

In other words, we will enhance shareholder returns through progressive dividends
aiming at a payout ratio of 40% and flexible share buybacks, as well as invest for
growth to achieve sustainable growth.
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® 4. Shareholder returns

e Dividends : FY3/19 JPY 180 (+ JPY 10 YoY and vs target), FY3/20 target JPY 180.
® Share buybacks : up to JPY 100 bn (all of the repurchased shares will be cancelled.)

FY3/19 FY3/20 | outiine of share buybacks
(actual) YoY vs target (target)

Purchase

DPS 180 +10 +10 180 amount up to JPY 100 bn

Dividend payout ratio 34.6% +1.9% = 35.9% ;':);‘:;'::;s up to 32 mn shares
Share buybacks 70 bn (18/5) = = 100 bn (19s5) Purchase May16 — Aug 30, 2019

Total payout ratio 44.2% - - 50.2% period : ]

Scheduled
Net income 726.7 bn (77) bn +26.7 bn 700 bn cancellation Sep.20, 2019
I Use of capital (JPY bn)
mpact or 250
CET 1ratio o 700 100
+0.9% (0.3)
+0.4% 10.3%
250 (0.1) i . 10%
—
9.5%
I — T
CET1 Net Dividends  Share BTPN SMFL CET1 Net Dividends Share Growth CET1
- income buybacks con- decon- . income buybacks invest. -
ratio solidation solidation ratio etc. ratio
(Mar.18) (Mar.19) (Mar.20)
FY319 FY3/20
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| would like to explain the shareholder returns we recently announced.

For dividends, we have increased our dividend for FY3/19 to ¥180 per share, which
IS ¥10 higher year on year and than our initial forecast. This is because key initiatives
of the Medium-Term Management Plan made good progress and profit attributable to
owners of parent exceeded our target.

For FY3/20, we will maintain the FY3/19 level of ¥180 per share despite a decline
forecasted in profit attributable to owners of parent.

Further, we will conduct share buyback of up to ¥100 billion, a ¥30 billion increase
from last year.

We decided to do the share buyback by taking into account the factors such as our
stock price, growth investment opportunities, and improvement of ROE as well as
the expectation that we will be able to accumulate profits this fiscal year.

All shares repurchased will be cancelled.

The total payout ratio is expected to be 50%, which means that we will return half of
the profit to our shareholders.
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® (Ref) Dividends per share

= Ordinary dividend

= Commemorative dividend

FY3/ 07 08 09 10 " 12

13 14 15 16 17 18 19 20E

Dividend

payout ratio (%) 205 - 46.8 30.0 26.8

213 203 26.2 327 299 327 346 359

158 - 7.5 9.9 104

148 138 11.2 8.9 9.1 8.8 8.2
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B 5. Strategic shareholdings

® Aim to halve the ratio of stocks to CET1 during the five years starting from the end of Sep. 2015
- Reduce the book value of domestic listed stocks of up to about 30%, or about JPY 500 bn (JPY 100 bn per year.)

® Reduction is progressing as planned. Aim for having prospect to achieve the target during FY3/20.

I Reduction plan

(JPY tn)
—g Actual reductions — (1) JPY 360 bn
149% Book value of domestic listed stocks within Other securities ' _FY3/17 115 bn
* =e=Ratio of Stocks-to-CET1 capital I
\ FY3/18 115 bn
AY
\ Reduction plan FY3/19 130 bn
6.09 Y 28 (announced Nov.2015)
5.36 N Consent of sales from JPY 88 bn
Y 27% clients outstanding - (2)
O—g._ 24% i
~~ea. 21% !
0" | 18%] (1) +(2) JPY 448 bn
.-E Reduce the
r_a;lp %V half Toward a level
180 179 169 457 i appropriate for
. 1.44 To 14% by G-SIFls
around 2020
Apr.01 Mar.02 5 Sep.15 Mar.16 Mar.17 Mar.18 Mar.19

*1 Apr.01 and Mar.02 are ratio against SMBC consolidated Tier 1 capital
o SMBC
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This slide shows our strategic shareholdings.

We aim to halve the ratio of the book value of domestic listed stocks to CET1 to 14%
during the five years from the end of September 2015, or reduce by ¥500 billion on a
value basis.

Reduction is progressing as planned. The reduction amount was ¥130 billion in
FY3/19 and totaled ¥360 billion in three and a half years since the end of September
2015.

| believe this is a good progress compared with the target of ¥500 billion reduction in
five years.

On top of that, we have ¥88 billion worth of consent gained from clients to sell
bringing the total to ¥448 billion.

In order to control the impact of share price fluctuations on capital and in order to
response to the revised Corporate Governance Code, we will continue to reduce our
strategic shareholdings and aim for having prospect to achieve the target during
FY3/20.

We will work on finishing the final year of the Medium-Term Management Plan and
set out new initiatives to achieve sustainable growth eyeing the next Medium-Term
Management Plan.

We will also work on enhancing shareholders returns and achieve sustainable
growth since our capital policy has entered into a new stage.

I sincerely ask for your continued support and understanding. Thank you.
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