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As a new financial services complex in step with the needs of the

21st century, SMFG’s goal is to earn the highest trust of society

by meeting the public’s expectations and fulfilling its social

responsibilities. 

Earning the highest level of trust requires the balanced 

provision of value to our four constituencies: customers, share-

holders and the market, the environment and society, and

employees. Through this process, we aim to contribute to the 

sustainable development of society as a whole, and to fulfill our

corporate social responsiblity.

Our framework for fulfil l ing our obligations to society is

described in the Risk Management section and the Business

Overview section, as well as the following pages. The main points

are as follows. 

First, we will maintain sound management through the further

enhancement of our management structure. To this end, we will

further strengthen our capabilities in corporate governance, inter-

nal audits, compliance, risk management, information disclosure

and other aspects of our business. 

Second, we will prosper together with our customers by 

offering high value-added products and services. 

Third, we are committed to making continuous efforts in social

contribution activities and environmental initiatives, to realize a

better society and help preserve the integrity of the environment.

Fourth, we foster a free and unrestricted working atmosphere

that emphasizes respect for individuals and allows employees to

realize their full potential. 

In April 2005, SMFG established a Group CSR Committee, and

SMBC established its own CSR Committee, as well as a CSR

Department within its Corporate Planning Department. 

Through these committees, SMFG is taking steps to adopt a

more high-profile stance with regard to corporate social responsibility.
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