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1. Overview of 1st Half, FY2007

SMEFG

FY 2007 Plan

v’ Increase in Top-line Profit

SMBC Marketing Units’ Gross Banking Profit:
Approx. 100 billion yen increase YOY

v Strateqgic Front-Loaded Investments

Expenses (SMBC non-consolidated):
Approx. 60 billion yen increase YOY
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v’ Steady Recovery in Bottom-Line Profit

Net Income (SMFG consolidated):
Approx. 100 billion yen increase YOY

v Development of Group Strateqy

Consumer finance, leasing and auto leasing
businesses, etc.

LEAD THE VALUE

v' Steady Growth in Top-line Profit
> Gross Banking Profit (SMBC Marketing Units):
682.6 billion yen (55 billion yen increase YOY)

v Active Allocation of Resources in
Growth Business Areas

P> Strengthening channel network and increasing
workforce in areas such as financial consulting for
individuals and overseas business

v Decrease in Net Income Caused by
Turmoil in Financial Markets

» Write-offs and loss provisions related to subprime
related exposure, impairment of stockholdings
> Revised net income forecast for FY07 upward
(130 billion yen increase YOY)

v Further Promotion of Strateqic Alliances

P> Agreed on alliances with Central Finance and OMC
Card

P> Integration of leasing and auto leasing business with
Sumitomo Corporation group (Oct. 07)
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SMEFG

2. Financial Results of 1st Half, FY2007




2-1. Financial Results of 1st Half, FY2007 Lo L

:Reference Financial Results P.17, 27:
- Su m mary E Supplementary Info. P.1,2 E
SMFG | Data Book P2,7 |

v" Recorded growth in top-line profit after absorbing losses related to investments in sub-prime loan related products
v' Bottom-line profit decreased mainly due to increase in credit costs and losses on stocks of consumer finance companies

voy Change from

(Billions of yen) 1H, FY07 May. 07 Net income: 1H, FY06243.7 » 1H, FY07 170.6
Results change forey(.:ast o (SMFG consolidated) [YOY change(73.1)]
Gross banking = SMBC
profit 718.5 +109.4 +23.5 5 g
: . Approx. Approx. Approx. Approx.
o
Excluding gains 794.7 +53.9 _ @z (30) (80) (55) (20)
(losses) on bonds S 8
D Expenses (327.6) (30.1) f_% > Approx.  Approx.
_cgé ) c g +60 +55
8 Banking profit 390.9 <+7> GZSD = T Treasury Marketing Expenses Total credit Gains Others
c : @ Unit Units cost (losses)
5 Gains (losses) (103.8) (112.5) > on stocks
& on stocks
c : Net income: 1H, FY06220.0 » 1H,FY07 170.6
Total dit t 114.2 81.0 44.2 - L !
8 otal credit cos ( ) ( ) ( ) % (SMFG consolidated) [YOY change (49.4)]
Ordinary profit 157.8 (111.2) (102.2) gD SMBC
< o
. © o
Net income 63.8 (119.8) (86.2) = 5 AppIoX. Approx.
g= Ordi 0 44 (38)
rdinar =
Q incomey 2,077.6 +251.8 +127.6 o ‘25 Approx.  Approx. Approx. Approx.
® O +22 +1 +2 +8
S 8 £
° Ordinary profit 353.2 (3.9 (46.8) c O
c ‘2‘5 . Treasury Marketing Expenses Total credit Gains Others
8 Net income 170.6 (7W (45%\ Unit, etc. Units cost (losses)
on stocks

* Before provision for general reserve for possible loan losses



2-2. Top-Line Profit LEADTHEVALUE

:/Reference : :
(1) SMBC Gross Banking Profit |Supplementary Info.  P.L |
SMEFG \DataBook P78,
Gross banking profit*! Major factors of year-over-year change
(Bi”ions of yen) (BI"lonS of yen)
. B Gains (losses) on bonds
Ee)l(gtaec()jr(tjtl)n;r\%df:ﬁt(;)irncome O Netinterestincome _ _ Change
1.800 L from subsidiaries O Other income*2 Gross banking profit 718.5 +109.4
! \ O Net fees and commissions + Trust fees
1,552 « Net interest income 477.5 +33.7
1,345 ...,
1,400 | : -Net interest income on loans and deposits  412.7 +49.0
-Interest and dividends on securities 164.0 +8.9
937 : -Interest on interest rate swaps (41.5) (26.6)
1,000 i i

(Net fees and commissions + * Net fees and commissions + Trust fees 159.4 (1.5)
1,175 Trust Fees) / Gross banking profit ; 8.9 156

N N -Fees related to sales of investment trusts
500 | \ =~ NR22%
> = -Fees related to corporate bonds 5.1 (5.8)
>/ 478
163 o i i +
/’./ Net trqdlng income + Net other 81.6 +771
200 v - =7 - operating iIncome
[ ©O70 —.——— —§= =
=] 2 357 -Gains (losses) on bonds (6.3) +55.4
115 159 ) o
I -Profit frpm sales of derlv§tlves products 26.6 +8.0
5 FY98 99 00 01 02 03 04 05 06 1H, -Profit from sales of forelgn currency 18.2 +6.3
(200) - Y07 derivatives
*1 FY0O0 and before: aggregated figures of former Sakura Bank and Sumitomo Bank (SMBC non-consolidated)

*2 Other income = Net trading income + Net other operating income — Gains (losses) on bonds



2-2. Top-Line Profit LEAD THE VALUE

i Reference: i
(2) SMBC Net Interest Income - Loan Balance : Sulemenayinfo. P13

SMEFG

Composition and increased

Loan balance*! :
amount of overseas lendings,

ili ] classified by area
20 (_Tnlllons of yen, term-end balance) Change from .
Mar. 07 Asia Arg;ry'oca
Risk-monitored loans 0.0
65 | Overseas lendings (excludig risk-monitored loans) +1.4 Change from
= Domestic lendings (excluding risk-monitored loans)  (0.1) Change from Mar. 07: approx.
. ) Mar. O7: approx. 750 billion yen
Excluding loans to the government?  +0.6 +190 billion y /
60 | S P %hange from
Mar. 07: approx.
480 billion yen
537 55.0
55 | ) -
0.7 Term-end balance by
0.7 . . .
domestic business unit
50 | 55 6.9 (Trillions of yen)
Business Change
45 Consumer *2
. . I st N o
Middle Market
40 Banking Unit 21.7 (0.2)
FY98 99 00 01 02 03 04 05 06 1H, FY07 Corporate
Banking Unit 101 +0.5

*1 FYO0O0 and before: aggregated figures of former Sakura Bank and Sumitomo Bank (SMBC non-consolidated)
*2 After add-back adjustment of securitized portion of housing loans
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(Reference)
| Trends in Key Domestic Lending Business
SMEG
(Trillions of yen) - (Origination: Billions of yen)
Securitization (term-end) (Term-end balance: Trillions of yen)
=== Term-end balance .
—&=QOrigination .,f)/'ﬁ—‘-*g_.k' 1.6
0’1‘2\0 > * - wess Origination
0.9 ' 0.9 0.9 07 = Term-end balance
‘ ‘ i 1.2 1.6 1.8
1HO5 2H05 1HO6 2H06 1HO7 1HO5 2H05 1HO06 2H06 1HO7

Non-recourse real estate finance™
term-end balance

Balance of unsecured card-type loans

term-end balance
(Billions of yen) * Unsecured card-type loans (Billions of yen)
Loans originated through alliance with Promise

410
360 390
296
0
4 05
7

'71

1HO5 2HO05 1HO6 2H06 1HO7 1HO5 2H05 1HO06 2HO06 1HO7

*1 Securitized approximately 170 billion yen in 1H, FY07 (SMBC non-consolidated)
*2 Managerial accounting basis including corporate bonds. Securitized approximately 25 billion yen in 1H, FY07
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2-2. Top-Line Profit LEAD___T__H_E__YA_L_I_J_E
(3)SMBC Net Interest Income | Reference: i

. . Supplementary Info.  P.3

SMFG - Loan to Deposit Spread \ Data Book P9

__________________________

Domestic loan to deposit spread Yield of domestic loans and deposits
(financial accounting basis) (managerial accounting basis)

1H, FY06 2H, FY06 1H, FYO7

(Trillions of yen, %)

YOY change

® Yield of Loa

2.05%

0.50%
Yield of De

0.40% -------mrrmmr e ! 8 2 E & 1.95%
Average Average Yield
balance balance

0.30% 1.85%
Loans* (a) 44.6 2.00 (1.2) +0.35
Deposits, etc.
b) 59.9 022  (05)  +0.16  §o0% 175%
Loan to deposit 178 ) @
spread a)-(b '
P (@)-() 0.10% 1.65%
* excluding loans to financial institutions
0.00% 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1.55%
4/2006 7 10 1/2007 4 7 10
BOJ'’s policy BOJ'’s policy
A interest rate change A interest rate change
v' Short term prime rate 1.375%—1.625% (+0.250%, from Aug. 21, 2006) —1.875% (+0.250%, from Mar. 26, 2007) (SMBC non-consolidated)

v Yield of ordinary deposit 0.001%—0.100% (+0.099%, from Jul. 18, 2006) —0.200% (+0.100%, from Feb. 26, 2007)
v Yield of 1 year time deposit (over-the-counter) 0.150%—0.300% (+0.150%, from Jul. 18, 2006) —0.400% (+0.100%, from Feb. 26, 2007)
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(Reference) Trends of Yields on Domestic Loans and Deposits

Trends of yields on domestic loans Domestic loans outstandin
month-end, compared with Mar. 06 9

SMEFG

+0.75%

48 trillion yen (Sep. 07)

+0.50%

Prime-rate-
based Others
(consumer)
+0.25%
i i i i j
+0.00% 0% 25% 50% 75% 100%
Apr.06 Jul. Oct. Jan.07 Apr. Jul. Oct. Apr.06  Jul. Oct. Jan.07  Apr. Jul. Oct. Apr.06  Jul. Oct. Jan.07 Apr. Jul. Oct.

+0.40%

Trends of yields on domestic deposits Domestic deposits outstandin
month-end, compared with Mar. 06 P :

57 trillion yen (Sep. 07) :

+0.30%

urrent

+0.20% eposit,
6
Others,
+0.10% 2!
+0.00%
Apr.06  Jul.  Oct. Jan.07 Apr.  Jul.  Oct Apr.06 Jul.  Oct. Jan.07 Apr.  Jul.  Oct Apr.06 Jul.  Oct. Jan.07 Apr.  Jul.  Oct. 0% 25% 50% 75% 100%

*1 Except for settlement-purpose ordinary deposit (of which principal is fully covered by deposit insurance but no interest is charged, (SMBC non-consolidated)
launched Feb. 05), etc.

*2 Including settlement-purpose ordinary deposit of approx. 5 trillion yen 9
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______________________________________

’ \

- 1t I E Reference: Financial Results P.17 |
2-3. Securities Portfolio : e 0. oo |
| Data Book P13 !

SMEFG \

______________________________________

Interests and dividends on securities,

Yen-denominated bond portfolio

and yields on securities

(Billions of yen) (Trillions of yen)

213.9

196.4
142.7 155.1 164.0 20 - O 1 year or less

119.9 120.7

[0 More than 1 yearto 5 years
M More than 5 years to 10 years

15.4 B More than 10 years

16.4
15 14.4

12.3

1H04 2HO04 1HO5 2HO05 1HO6 2HO06 1HO7

Y04 . EYOS . EYO6 1H, EYO/
1.10% 1.43% 1.76% 1.79%

Gains (losses) on bonds

(Billions of yen) 1H, FY06

(61.7) Mar.05 Sep.05 Mar.06 Sep.06 Mar.07 Sep.07

(6.3)

11.8 20.8 +9.1
Average
(68.0) (6.2) +61.9 2.3 2.4 15 1.3 1.7 2.7
0.0 0.0 (0.0 (Billions of yen)
(5.5) (5.0) +0.5 | Unrealized
7.7 (80.3) (282.2) (169.2) (151.4) (157.7)
*1 Total of bonds with maturities and bonds classified as held-to-maturity (SMBC non-consolidated)

*2 Excluding bonds held-to-maturity , bonds for which fair value hedge accounting is applied, and private placement bonds

10
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~

(Reference) Interest Rate Swaps T
(on Deferred Hedge Accounting Basis) Financial Results ~ P.5

Data Book P.13

____________________________

Contract amount of interest rate swaps: Trend of JPY interest rates Trend of USD interest rates
net receivable of fixed rate

(Trillions of yen)
7 1 T 10090 rocmmm e 5.75%

SMEFG

Over 5 years
within 1 year 3Y Swap (mgnth-end,
175 frenmemnneeeeeea, = 1 year to 5 years 3-years' moving average)
e 3M TIBOR 5.25%
150 T B N 0.75%
125 - - L 4.75%
10.0
0.50% 4.25%
7.5
5.0 BT5Y frmemmeme e
0.25%
25
32590 gl e
0.0 3Y Swap (month-end,
3 years' moving average)
e 3M US$ LIBOR
(2.5) L L L L 1+ 0.00% 2.75%
2H, 1H, 2H, 1H, 2H, 1H, 2H, 1H,
FY05 FY06 1H, FYO7 FY05 FY06 FYO06 FYO7 FYO05 FY06 FYO06 FYO7
219.8 51.8 60.3 +11.0 +3.7 (24.3) (23.7) (10.7) (18.(_3) (13.5) (17.8)
Treasury unit’ s gross profit Interest on interest rate swaps Interest on interest rate swaps

* JPY Interest rate swaps rate for three years was 1.087%, and US$ interest rate swaps for three years was 4.95%, as of Mar. 30, 07 (SMBC non-consolidated)
JPY Interest rate swaps rate for three years was 1.218%, and US$ interest rate swaps for three years was 4.72%, as of Sep. 30, 07

11



LEAD THE VALUE

’ A

- E Reference: i
2 4 Expenses ' Supplementary Info.  P.1,3 !
. Data book P.7 |

________________________________

SMEFG \ ,
. __________________________________________________________________________________________________________________________________________|]

v" Increased expenses in growth business areas
v' Overhead ratio increased temporally by front-loaded investments, but is planned to maintain at 40- 45% in the next 3 years

Expense trend* Main factors of year-over-year change

(Billions of yen)

(Billions of yen)
Non-personnel expenses, etc.
1H, FYOQ7 YOY change

53.7% i Personnel expenses 1H, FY07 EYO7 Expenses 327.6 +30.1

Result

—— Overhead ratio forecast Personnel expenses 107.2 +10.3
45.6% 44.3%

779.0

Non-personnel expenses, etc. 220.4 +19.8

36.2% 660.0
60391 "7

413.3

change
v Strengthen human resources Approx. +9
v' Expand branch network,
reinforce IT systems and facilities  Approx. +3
v Enhance sales promotion, others Approx. +9

FYos 99 00 01 02 03 04 05 06 1H,
FYO7

* FY00 and before: aggregated figures of former Sakura Bank and Sumitomo Bank (SMBC non-consolidated)

12



2-5. Performance by Business Unit " Reference:

i DataBook  P.7,9

SMEFG N

(Billions of yen) 1H, 1H, YOY Major faqtors of year-over-year change
FY06 | FYO7 | change in gross banking profit

Expenses (1) Consumer Banking Unit: +6.4
(123.2) (132.4) (8.2) Investment trust +5
--_ (2) Middle Market Banking Unit: (9.5)
; " Foreign currency derivatives +7
Gross banking profit 290.5 308.2 (9.5) ) Commodity derivatives, etc. +2
Expenses (93.5) (99.8) (7.7) Income on loans (loan spread decreased 11bp yoy)  (12)
--_ Fees related to corporate bonds (6)
. . (3) Corporate Banking Unit: (5.1)
Gross banking profit 89.1 90.8 (6.1 3 Income on loans (loan spread decreased 6bp yoy) 4)
Expenses (14.4) (15.3) (0.9) M&A, Business restructuring, etc. Q)
(4) International Banking Unit: +9.5
--_ Loans and Deposits +4
Gross banking profit 57.0 69.3 +95 (4 Fee income related to loans +3
(5) Treasury Unit: +60.3
Expenses (22.3) (29.0) (6.1) ALM operations +52
uctuations in (Including gains (losses) on bond portfolio)
) Gross banking profit 6279  682.6 +1.3 icntel’eSt ratehS and Ot T(rjading . ;g
Marketin oreign exchange eadquarters: +47.
. Expenses (253.4)  (276.5) (22.9) ra%es: +54.7g Impact of rise in interest rate +38

units - .
Banking profit 3745 406.1 (21.6)

Gross banking profit 0.0 60.3 +60.3 (5)
Expenses 88)  (9.1) (0.3)

Average loan balance and spread by business unit

(managerial accounting basis)

Gross banking profit 609.1 718.5 +109.4

Expenses

-_— (Trillions of yen, %) Average balance Average spread

. . YOY YOY
Gross banking profit (18.8)  (24.4) +47.8 (6) F%% chaonqe F%’7 cha(l?me
Expenses (35.3) (42.0) (6.9) Domestic loans 47.1 (0.3) 1.21 (0.06)

Consumer Banking Unit 14.5 (0.3) 1.62 (0.00)
(297.5) (327.6) (30.1) Middle Market Banking Unit 211 0.0 1.32 (0.11)

Banking profit 311.6] 390.9 Corporate Banking Unit 96  (02) 059 (0.06)

* Managerial accounting basis on which changes due to fluctuations in interest rates and foreign exchange rates are adjusted. (SMBC non-consolidated)
Those changes are included in the Headquarters’ account.

~_—————

Gross banking profit 191.3 214.3 +6.4 (1) (Billions of yen)

13
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2-6. Gains (losses) on Stocks
SMFG

v" On SMBC non-consolidated basis, recorded 103.8 billion yen of losses on stocks due mainly to devaluation on
shares of consumer finance companies including Promise, Central Finance and OMC Card.

v On SMFG consolidated basis, losses on stocks amounted to 47.4 hillion yen.

(Billions of yen) (Billions of yen)

Gains (losses) on stocks (1038 (112.5) Gains (losses) on stocks (47.4) (57.8)

14.7 (6.5)

[Gseonsesy 0y 05 09
[ssesondevaiaton, 9 (1115 | (1056)
(Billions of yen)

. . : SMFG
Devaluation on shares of alliance partners in consumer SMBC, non-consolidated
: ) . consolidated
finance industries

Book value
Book value Devaluation ~after impairment | Devaluation |—

Equity method affiliate

*2 .
(Voting rights: 22.0%) approx. 201 approx. (46) approx. 78

Not affiliate
(Voting rights: 4.9%)

approx. 76 approx. (44)* approx. 32 approx. (44)*

Equity method affiliate " x "
_ (\?otir):g rights: 24.7%) approx. 20" approx. (10)* approx. 10" —

*1 for common shares only. In addition, SMBC holds trust beneficiary claims of OMC’s common shares. In Feb. '08, the trust is expected to be terminated and
SMBC will acquire the underlying common shares. The share of voting rights including entrusted portion:32.62%. *2 After offsetting 77.5 billion yen of reserve
for investment losses recorded in FYO6  *3 Sum of shares SMFG and SMBC own  *4 Sum of common shares and trust beneficiary claims

14



2-7. SMBC Total Credit Cost
SMFG

LEAD THE VALUE

________________________________________

Reference: Supplementary Info. P.1,8,11 |
Data Book P.10,11 ,:

________________________________________

in the 2H, FYO7

v" Despite unanticipated losses related to such as subprime mortgage loans in the 1H, FY07, total credit cost
in full year is forecasted to be 110.0 billion yen, due to gains on reversal of reserve for possible loan losses

Total credit cost

(Billions of yen) (bp)
1,000 14 200
1 Annual credit cost
173 )
[ 1st half credit cost
800 | 14
V —— Credit cost/ Total 4 150
D54.8 claims (right scale)
600 | 303.‘1
4 100
400
FYO7
Forecast
110.0 1 50
200 r
18\
1_14.2 §
Y ' —332 ' Y
FY03 04 05 06 1H, FYO7
56 55 57 } 61 63
Trillion yen Trillion yen Trillion yen Trillion yen Trillion yen

Balance of total claims

Balance of non-performing loans

Mar. 07

(Trillion of yen) Sep. 07

Coverage ratio
verage rat 80.2%

79.4%

4 L [ Substandard loans
1 Doubtful assets
3+ 28 o Em Bankrupt and
3:3% quasibankrupt assets
—8— Problem asset ratio
2 -
18 1.7%
1.2%
Lr 0.74 0.77
0 J 1 . 1 - 1 I 1 I ]
Mar. 04 Mar. 05 Mar. 06 Mar. 07 Sep. 07
4.3 } 2.4 } 2.2 } 2.4 2.5
Trillion yen Trillion yen Trillion yen Trillion yen Trillion yen

Claims to Borrowers Requiring Caution excluding Substandard Borrowers

(SMBC non-consolidated)
15
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2-8. Difference between SMFG Consolidated i fmmeaireais pir

Supplementary Info. P.1, 2 i

SMEG and SMBC Non-Consolidated Results | DataBook P27
. SMFG SMBC non- | ,. . . .
(Billions of yen) consolidated |l consolidated Major factors in difference
Consolldated_ gross proflt 1,022.6 718 5 304.1
/ Gross banking profit (Billions of yen)
Net interest income 599.6 477.5 122.0 (1) Difference YOY
change
Trust fees 2.3 2.2 0.1 (1) Kansai Urban Banking 29 +3
MINATO BANK 24 +1
Net fees and commissions 293.4 157.2 136.3 (2 SMBC Europe 16 +4
Sumitomo Mitsui Card 14 2)
Net trading income 118.4 103.3 15.1
. (2) Sumitomo Mitsui Card 63 +5
Net other operating income 8.9 (21.7) 30.6 SMBC Friend Securities 29 +2

SMBC G t 17 0
General and (477.4) (327.6) (149.8) (3) uarantee
administrative expenses
_ (3) Sumitomo Mitsui Card (64) 4)
Total credit cost (143.2) (114.2) (28.9) &4 SMBC FEriend Securities 1) )

Equity in earnings 19.0 ] 19.0 Kansai Urban Banking (18) 2
losses) of affiliates ' : MINATO BANK (17) 0

. . SMBC Leasing (15) (2)
Ordinary profit 353.2 157.8 195.4
Ext - n (4) Sumitomo Mitsui Card ©)) (2)
Iz)(sr:lé)srdlnary gains (2.9) (2.6) (0.3) Kansai Urban Banking 9) 3)
MINATO BANK 7) (2)
Consolidated net 499.6 390.9  108.7
business profit*

* Consolidated net business profit = (SMBC Non-consolidated banking profit (before provision for general reserve for possible loan losses)) + (Other consolidated
subsidiaries' ordinary profit (excluding non-recurring items)) + (Equity method affiliates' ordinary profit) X (Ownership ratio) — (Internal transaction (dividends, etc.))
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2-9' Capltal  Reference: Supplementary Info. P.7 i
SMEG ! Data book P6 !
(Billions of yen) Mar. 07 Sep. 07
@) (Prelim.)
(b)

3,903.3 4,069.3

Capital stock & Capital surplus 1478.7 14788 0.1 (1) Consolidated net income 170.6 billion yen
<Preferred stock> <360.3> <360.3> <0> Interim dividend (44.8) billion yen
Eg?;:;zzgﬁzs ssued 13198 1,446.6 1268 (1) Net deferred tax assets/ Tier | (SMFG consolidated): 21.1%
by overseas SPCs 1,159.6 1,151.7 (7.8) [as of Sep. 07, (0.3)% from Mar. 07]

Foreign currency translation
adjus?ments / (30.7) (8.4) 22.2

Increase in equity capital resulting
from a securitization exposure

Tier 1l

(40.1) (41.4) (1.3) _ _ , i
(2) Decrease in net unrealized gains on other securities

due to decline in stock prices, etc.:  (132.4) billion yen

45% of unrealized gains on other

<ol 825.4 693.1 (132.4) (2) : :
Risk-weighted assets

45% of land revaluation excess 39.4 39.2 (0.2) (Billions of yen)

General reserve for possible loan losses
35.3 48.9 13.6 3
Total eligible provisions minus ( ) -
175.9 1931 17.1

the total expected loss amount Sum of risk-weighted

PerpztuaLsu:ordin(?tdedbdebt 1,113-(; 1,055-2 (58.5) assets for credit risk 56,108.2 59,838.3 +3,730.1
Dated subordinated debt 1,450. 1,451. 1.4 : :
, Market risk equivalent 412.0 378.1 (33.9)
Deduction (690.8) (738.3) (47.5) -
Total capital 6,852.7 6,812.4 (40.3) (Reference) Outlier ratio™ 2.1% 3.7%
Risk-weighted assets 60,540.3 64,251.1 3,710.8 (3)  Operational risk equivalent 4,020.1 4,034.7 +14.6
Capital ratio™ 11.31% 10.60% 0.71%
apital ra '0 2 . ( ) Total 60,540.3 64,251.1 +3,710.8
Tier | ratio 6.44% 6.33% (0.11%)
*1 Figures are on the basis of Basel Il standard (Credit risk: FIRB, Operational risk: BIA) (SMFG consolidated)

*2 SMBC consolidated basis
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LEAD THE VALUE

2-10. Subprime-related Exposure and Its Impact on P/L

v Substantially reduced subprime-related exposure and adequately established loss provisions or wrote of for the remainder
v" Limited impact on SMFG, although turmoil in financial markets including massive downgrades has continued

Securitized products
backed by subprime
loans™

RMBS ‘

ABS CDO

Investment vehicle

[ ABCP conduit J

| SIvV |

\ Investments \ ‘ Write-offs
with fair value
Sold approx. below 50% of face
350 b|"|0n yel‘l Va'ue
. Losson Sales 17 billi
4 billion yen ton yen
‘ Loans Loss provisions
Watr'enousmg loans Strictly provided
partially
collateralized with through
subprime-related DCF method
assets 11 billion yen

Book value
after write-offs

70 billion yen

Loan balance
(sub-prime
related)

25 billion yen

Nov. 8
Market value™ Market value™ :
prox. A8 prox.
b||||on ven billion yen

Valuatlon loss: } Valuation loss:
18 billion yen 50 billion yen
Nov. 8

Collateral value (fair value of
underlying subprime-related
assets) declined by approx.
5 billion yen since Sep. 30

ABCP programs, which SMBC sponsors,
support corporate clients’ financing
through securitization of their receivables etc.

v Has no conduit for investment

v' Has no securities issued by SIV

*1 Other than subprime related products and MBSs issued by government sponsored enterprises, SMFG on a consolidated basis held approx. 100 billion yen in

ABCPs (as of Sep. 30, no valuation loss) and approx. 80 billion yen in CLOs, CMBSs etc. (as of Sep. 30 with valuation loss of approx. 5 billion yen)
*2 Market values are based on prices indicated by securities brokers and not based on internal models

18



LEAD THE VALUE

2-11. Earnings Forecast for FY 2007  Reference: ‘

E Financial Results P.1 i
SMFEG . Supplementary Info. P.20 !
Fyos  1H,Fyoy FYOTRevised — yoy
(Billions of yen) Results Results <Ori%irniff2rsecast> change
Ordinary 4,300 Extraordinary gains
E income 3,901.3 2,077.6 <4,100> +398.7 to be recorded in 2H, FY0O7
©
S . . 940 “gains on change in equity” due to
7 Ordinary profit 798.6 353.2 <980> +1414 mergers of leasing, auto leasing
= 570 subsidiaries: approximately 100 billion
© Net income 441.4 170.6 <<540> yen
Common share dividends and
Grossrgzpklng 1.344.5 718.5 <iL£gC>) +1455 consolidated payout ratio
P 1 Dividend per share (common share,
(660) thousands of yen, left scale)
8 Expenses (603-9) (327-6) <(660)> (56'1) == SMFG consolidated payout ratio (right scale) 15%
+ -
5 .
_-9 . e 830 10 -
= Banking profit 740.6 390.9 (QQ +89.4 1
g 10%
o Total credit (110) o dividend:
89.5 114.2 20.5 Interim dividend:
z cost (89.5) ( ) <(90)> (20.5) 5 | 7 5 thousand yen
o 5%
Sl Ordinary profit 5733 157.8 PR +26.7
3
, 315 0 \ . 0%
Net income 315.7 63.8 (0.7) 0
<410> FY05 FY06 FYO7 forecast

*1 Before provision for general reserve for possible loan losses
*2 Assumptions for forecast: 3 month JPY TIBOR (average): 0.82%, 10 Year JPY Swap (average): 1.89%, Exchange rate (term-end): $1 =JPY 115
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3. Initiatives to Strengthen
Targeted Growth Business Areas

LEAD THE VALUE
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LEAD THE VALUE
3-1. Outline of Medium-term Management Plan
SMFG

FY 2007-2009

Aim for “a globally competitive
highest trust” by maximizing our T 7 d : :Qeallze SOIItd fmtanmhal br;sTdas a global player
trengthen targete ncrease return to shareholders
strengths to LEAD THE VALUE : . .
growth business areas * (realize payout ratio of more than 20%)
v' Fortify platform Net income : 650 billion yen
for supporting Net income RORA : Approx. 1%
Our strengths o
(Sources of corporate value) —h Tier | ratio . Approx. 8%
growt
.. Overhead ratio : 40-45%
. Spirit (_)f (SMBC non-consolidated)
innovation
Solution &
Execution

ROE (SMFG consolidated) : 10-15%
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LEAD THE VALUE

3-2. SMFG’s Group Structure
SMFG

v' As “the first step towards accomplishing the Medium-term Management Plan,” in FYO7, SMFG has been reorganizing structure
and pursuing front-loaded investments. SMFG has been expanding its business areas through strategic alliances.

15%*‘
IIIIIIIIII>

SMBC

SUMITOMO
MITSUL
BANKING
CORPORATION

in global markets

"

Focused business areas

Financial
consulting
for individuals

1\100%

pd
~

66%
33%"

EEEEEEEEEEEREED am
SEEEEEEEEEEE

9%WW 15%

20%:+

Solution providing for corporations /

Payment & settlement service, Consumer finance [vESTE ErE TE [fEiress

-: Subsidiaries of SMFG

:Equity method *1 Including 28% of common shares currently entrusted

affiliates of SMFG """ P :stake acquired in FY07 *2 Scheduled in Dec. 07 *3 Scheduled by the end of Mar. 08
—> : stake acquired on or before FY06




LEAD THE VALUE
3-3. Seven Growth Areas

SMFG
Financial consulting Solution providing for corporations /
for individuals Investment banking, Trust business
v’ Establish platform to achieve “Total Consulting”, v Improve capability to provide solutions to clients'
which offers “One Stop Shopping” of various management issues
products and services. > |nitiatives led by Corporate Advisory Division etc.
> Further expansion of product lineup and v’ Strengthen leasing business [ Strategic alliance
channel network with Sumitomo
Corporation
v' Strengthen business areas where needs of individual and corporate customers co-exist group

Initiatives led by Private Advisory Dept.[ Private banking }Fusinssﬁssl.ﬁt?ﬁgssioﬂ[w orkplace banking]/
Consumer finance in global markets

v Improve organization to promote focused business
v’ Strengthen credit card business and consumer globally
finance businesses through strategic alliances > Opening offices, pursuing specific products
> Established strategic alliances with OMC Card v Promote strategic alliances in Asia
and Central Finance, in addition to the existing > Capital and business alliance with
alliance with Promise Viethnam Eximbank

Proprietary investment Credit cenivative,
’ / Trading & distribution
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3-4. Financial Consulting for Individuals LEAD THE VALUE
(1) Expansion of Product Lineup to Establish
“One Stop Shopping” of Various Financial Products

SMEFG

v/ Establish lineup of investment trusts and pension-type insurances meeting the diversifying needs of individual
customers and the changes in market environment

v/ Start selling a wide range of insurance products as soon as fully deregulated in December 2007

Profits related to investment trusts and
pension-type insurances (SMBC)

(Billions of yen)

B Pension-type
insurances

O Investment trusts

Full

year

gplan
52 : :
;
1H
results N 2%
23
FY03 FY04 FYO05 FYO06 FYO7

Balance*|| 2.4 } 3.3

D 45

D 56

4

6.0

Fortifying product lineup

Investment | Establish a lineup that matches customers’ investment
trusts experience and knowledge

Balanced-type, Domestic bond-type, Emerging market fund-type, etc.

Pension-type| Newly introduced target-type and early redemption-type
Insurances | products for which there is strong demand

Yen denominated immediate

and fixed annuity pension etc.
Further refine products and services

Starting sales of wide-range insurance products

scheduled in Dec. 07

Start selling a wide range of products as soon as they are deregulated, just as

we did when investment trusts and pension-type insurances were deregulated

Planned to start on Dec. 22, 07
level premium whole life/ term/ medical insurance etc.
(16 products supplied by 6 life insurance companies<plan>)

Channels: 86 (initially) [~ all branches (by the end of FY 08)

Products

Organization

Consultants: recruited approx. 250 experienced staff

* Trillions of yen. Sum of balance of investment trusts and accumulated sales of pension-type insurances at fiscal year end. (September-end for FYQ7)

24



3-4. Financial Consulting for Individuals
(2) Further Expansion of Channel Network

SMEFG

LEAD THE VALUE

Aggressive branch openings

SMBC share*?

Open branches in areas
with wealthy segments

(o) .
ﬂ, outside coverage
Open branches in areas
)

40% where SMBC does not

v" Substantially fortify branch network in Tokyo metropolitan, Kinki and Tokai areas, with high growth potential, to expand customer base
v' Complied with the Financial Products and Exchange Law earlier than its enforcement. Establish an organization with enhanced

Number of branches
to be opened in FYOQ7:

121

<Reference>
Typical ROI
* 3 years for getting

into the black

have branches in Osaka
Pref.

Limited branch network
Aggressively expand in
Tokai area

Mar. 07 Mar. 08 Mar. 10

500 = SMBC Consulting Office
7)) = Full-fledged branch
<

SMBC

g < . s
c © Ey onlsutmg
ol - Plaza
= ] L
Y
o
H

300

clearing

accumulated losses

compliance and promotion capability through improved work flow and so on
‘

Remodeling existing branches

-Remodeling all branches over 4 years
starting from FYQ7

Approx. 100 branches a year |

Fortifying financial consultants

-Increase consultants Increase plan in FY07: 100
-Strengthen training program
-Refine supporting system (Improve MCIF* function)

Financial products and exchange law

[ Current ] [ Hereafter ]
Establish an organization with

Smoothly complied

due to early enhanced compliance and
implementation promotion capability through
improved work flow and so on
Started on (Ex.) Dljclta mi?ing of existing
Sep' 18th i(;nlgrgvlgn?gr:tamo:évigation tool

*1 Sum of increase in branches (plus 10) and increase in SMBC Consulting Offices (plus 2)
*2 SMBC'’s share of sum of 3 major banks’ branches (SMBC, Mitsubishi Tokyo UFJ and Mizuho)

*3 Marketing Customer Information File

Source: Annual report of each bank
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3-5. Consumer Finance LEAD THE VALUE
(1) Strategic Alliances with OMC Card and Central Finance
SMFG In Credit Card Business

v In the process of developing basic strategy between 4 allied companies (Sumitomo Mitsui Banking Corporation,
Sumitomo Mitsui Card, OMC Card and Central Finance)
. . ) ) ) ) .. By the end of Feb. 08
Discuss integration and strengthening of card issuing, member-store acquiring,

strengthening cost competitiveness by developing shared services on IT, middle/back offices, etc.

related credit card companie

Sumitomo Mitsui Sak card
Card akura Car

Cardholders: 15.56 million Cardholders: 0.7 million

v Extensive customer base and strong brand
¥' Vast member store network
development capabilities such as “Mitsui Sumito

Establish “No.1 credit card group in Japan” by combining
expertise, customer base, brand and network of allied companies

Retailer related credit card compani Installmeént sales related credit card co

OMC Card Central Finance QUOQ

Cardholders: 9.28 million Cardholders: 8.43 million Cardholders: 3.49 million

v' Consumer oriented know-how in increasing v' Customer base of Central Finance in the Chubu
cardholders, marketing and business models region in Japan

Best-in-class usage ratio and strong capabilitie Vast member store network established through
n.acquiring cardholders stallment credit business
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SMEFG

3-5. Consumer Finance
(2) Strategic Alliance with Promise
In Consumer Finance Business

LEAD THE VALUE

v" Combining SMBC’ s brand and channel network and Promise’ s credit know-how
_—— Aim for establishing competitive advantage in the “medium-risk medium-return” segment

Balance of loans through collaboration™

(billions of yen)

7110 T
Promise
m At-Loan
200 - @wsMBC
(110 [
100

50

Mar.06 Sep.06 Mar.07 Sep. 07
AS of Sep. 07 Planned to be
S O S€p. increased
631 Machines up to 1,000

<Reference>Management integration
between Promise and Sanyo Shinpan

Announced in Jul. 07

{Sanyo Shinpan
Loan balance: Approx. 1.5 trillion yen

T e
approx. 0.5 trillion yen

v Strengthen revenue base through expansion of
customer base and marketing channels

P> No. 1 loan balance on a combined basis in industry

v Strengthen cost competitiveness through
elimination of duplications in branch networks,
integration of customer service centers and
headquarters, implementation of shared
systems, etc.

*1 Excluding loans which At-loan provided before collaboration

*2 Scheduled in Dec. 07 (Exchange of stocks between Asahi Enterprise, fully owned subsidiary of Promise, as parent company and Sanyo Shinpan

as subsidiary



3-5. Consumer Finance LEAD THE VALUE

(3) Basic Policy on Strategic Alliances
SMFG

v Promise : Expected return became lower than anticipated. Improvement through drastic cost reduction, etc. is needed hereafter
v OMC Card :Medium-term profitability will be sustained even after the revision of the plan. Focus on realizing alliance synergies
v Central Finance :Medium-term profitability unchanged. Expect synergy through integration with QUOQ

Invested: Invested: Invested:

A din Jun. 04 approx. i approx. . approx.
greed in Jun 201 billion yen Agreed in Jul. 07 76 billion yen Agreed in Apr. 07 20 billion yen
To be top position in To be No.1 crgdlt carq entity To mqtually .utl_llze expertise
Initial Goals consumer finance business in thro_ugh close integration of gstabllshed in mstallment_
3 business resources and finance, credit card, banking,
apan franchises and trading
L Lowered for short-term, but
Expected Returns Lower than initially expected unchanged for medium-term
v' Expect drastic change in RS SR ECES v’ Expect synergy through
L . . include alliance synergy . . y
Initiatives moving business model through o integration with QUOQ
' _ _ v’ Initiatives are under o ;
forward integration with Sanyo v' Utilize HR portfolio among

_ discussion by Strategy [oUD COMDANies
Shinpan Committee of the alliance group comp

Target to sustain ROI of at least 6-7 % after full implementation of revised money lending business related laws

Secure sufficient ROl in order to improve consolidated ROE,
by reinforcing and growing competence in payment & settlement, and consumer finance markets
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LEAD THE VALUE
3-6. Investment Banking
SMFG

v" Mostly achieved the planned targets in 1H, FYQ7

v' Strengthened major products further, as well as entered new business frontiers such as emission rights
business

Profits related to investment banking (SMBC) ™ Fortification of major products

- . (Billions of yen) Capture large-scale transactions
® Securities intermediary .
Redl estate finance (public sector, buy-out and cross-border deals)
m Structured finance . - Top-ranked in league table™ ‘
Securitization of monetary claims : i )
® Loan syndication : : Promote business through debts financing and
Full year equities investments while focusing on risk-
— 20 : Plan : return profiles and compliance
Further improve organization to promote
35 globally, especially in Asia
- Expand product line-up and customer base
25
8_ 26

1H
results

6
10 ;
§ Initiatives in emission rights business

Established Environmental Products Department

In Oct. 07
Promote investment business related to CDM™ and
Carbon Fund, and consulting business

FYO3 FYO4 FYO5 FYO6 FYO7

*1 Profits of securities intermediary business: fees and commissions from transactions with both individual and corporate clients
Profits of other businesses: managerial accounting basis including fee commissions, interest income, etc.

*2 Domestic bookrunner ranking and mandated arranger ranking (from Jan. 07 to Sep. 07, Source: Thomson Financial) *3 Clean Development Mechanism 29



3-7. Solution Providing for Corporations

SMEFG

LEAD THE VALUE

v Promote solution providing for corporations by Corporate Advisory Division (CAD) from a medium- to long-term

point of view

v Enhance platform for businesses with growth companies, regional banks and local municipal entities

Solution providing

Business

for clients’ management issues

Analysis, proposal and execution for management issues of clients
through cross-sectional approach led by CAD

} Breakdown of deals in the pipeline*

Branch Offices ]

Research Depts.

Balance Sheet
Management M&A.,

Alliance

Investment Banking Unit

Financing

Approx. 2,200 deals
(as of Sep. 07)

International Banking Unit

1)
O
Q.
o)
T

Execution

Branch Offices

[ )
[ )
[ Daiwa Securities SMBC ]
[ )

with growth companies

Establish strong customer base
through diversified finance methods
from a medium- to long-term point of view

Debts
QAT )

Equities Y Collaboration

(S & ;
Subsidiaries) g ‘Vith Funds
D Establlshed Investment Development Dept.

(Apr. 0

Busmess with regional banks
and local municipal entities

Strengthen capability to provide solutions
for customers’ specific needs
Incorporating private-sector

- Diversifying needs of local
- management know-how

corporations
Established Public and Financial Institutions

Increasing private financing

Banking Dept. (Apr. 07)

* As of Sep. 07
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_ _ LEAD THE VALUE
(Reference) Integration of Leasing and Auto Leasing

SMEG Businesses with Sumitomo Corporation Group

v" Two companies, Sumitomo Mitsui Finance and Leasing and Sumitomo Mitsui Auto Service, were established through the mergers
between the two groups in Oct. 07

v" Aiming for becoming “No. 1 Leasing and Auto Leasing companies in Japan” by combining expertise and customer base of the
two groups

. e |
Sumitomo Mitsui Qting rights: 45%% <
Finance and Leasing Co.
SLmffom
‘ s m Qﬂng fights'1:60%
u
SMFG

Sumitomo Mitsui Auto Service

Sumitomo Mitsui Finance and Leasing

-Consolidated

-Consolidated subsidiary Managed
subsidiary of SMFG | Managed by SMFG of Sumitomo Corp. > by Sumltomo Corp.
-Operating Assets: fior i : -Number of operati
277 thllion yon | > Top-tier in the industry cararE05 thouaid [ Top-tier in the industry

- Provide various types of leasing services for customer bases of both the SMFG and the Sumitomo Corporation
group

- Combining financial solutions providing capabilities of SMFG and know-how related to products and business
distribution of Sumitomo Corporation group

- Total amount of gains on change in equity > Will be recorded as extraordinary gains in SMFG’s P/L
on two mergers: Approx. 100 billion yen in 2H, FYO7

*1 As of Oct. 1, 07
*2 As of Mar. 07. Sum of the figures of the two companies before merger
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3-8. Focused Business Areas In Global Markets
SMFG (1) Improving Organization to Promote Focused Business Globally

specific products

v' Expanding channel network in growth markets and reinforcing global business promotion platform for

v"In Asia, the most important overseas market, SMFG is further strengthening business with Japanese
corporations and aggressively seeking strategic alliances with local banks

Expanding channel network in growth markets
-Tianjin Binhai Sub-branch

-Beijing branch (Approved to
: : Jun. 07

commence preparation for opening)

GDP growth rate™ : 11.1% | - Scheduled to open by the’end of 07

-Dubai branch

GDP growth rate™ : 9.4%

Reinforcing global platform
of specific products
Established Global Trade Finance

Dept., headquartered in London
Jun. 07

Trade finance

= To better meet the growing financing needs
related to global trade

r-

Ship finance Established Singapore office

Sep. 07

-Suzhou Industrial Park Sub-branch < Apr. 07 >

Overview of Asian business

(billions of yen) < Gross banking profit *? by region>

50 | 0O FY2004 O FY2005 B FY2006

America Europe Asia

s with - Expanding channel network

corporations| - Promote global CMS (Cash
Management Service)

Alliance withilecal - Vietnam Eximbank

panks - Kookmin Bank -

= Strengthen support for Japanese corporations in South
Korea, and collaborate in investment banking business
including structured finance

*1 Real GDP growth rate in 2006  Source: IMF
*2 Managerial accounting basis including SMBC Europe
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3-8. Focused Business Areas in Global Markets

SMEFG

(2) Business and Capital Alliance with Vietnam Eximbank

operating in Vietnam

v" Alliance with Vietnam Eximbank™ to develop retail banking business in rapidly growing Viethamese market
v Penetrate financial markets for individuals and SMEs and strengthen support for Japanese corporations

Announced in Nov. 07

Outline of capital alliance

Outline of Vietnham Eximbank™3

Acquire 15% of

ordinary shares
(through third party allotment)

Dispatch executives

USD 225 million (approx. 26 billion yen)

Expected to be the largest shareholder
(Eximbank will be equity method affiliate of
SMBC)

Plan to acquire Vietnam Eximbank’s shares by
Mar. 08 (subject to the approval of the State
Bank of Vietham)

'S position

J

Macro Maintaining high growth rate
Economy GDP growth rate: 8.2%
! Financial market expected to grow rapidly,

though its current size is small

Vietnamese government is actively accepting
foreign investments

Market s

Opportunities

Vietnamese Economy

mber of Umber of
NUmner off Approx. 2,000 JIJ-mu?r Olf| 5g (including sub-branch)
employe branches

*

Total assets| Approx. 144 billion yen from Dec. 05
e o |R@nked No.3 among banks by asset size
AIEHG (Ranked No. owned banks)

Outline of business alliance

Collaboration Iniretail banking business in Vietnam

Credit cards, consumer finance, etc

Strengthen support for Japanese corpolations eperating in Vietnam

Provide local currency financing by utilizing Eximbank’s Viethamese Dong
loan facility and provide loans to employees of Japanese corporations

Collaborationi iin developing trade finamnce

Provide finance and securitization of accounts receivable
related to trade between Vietnam and Japan

Technical assistance to) Vietnam Eximbank

Provide risk management know-how, etc.

*1 Vietnam Export Import Commercial Joint Stock Bank (Establishment: 1989, Location of head office: Ho Chin Minh City)

*2 Real GDP Growth rate in 2006, Source:IMF  *3 As of Jun. 07
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In Closing

SMEFG

Progress in 1st Half of FY2007

v Steady Growth in Top-line Profit

» smBC Marketing Units’ Gross Banking Profit:
682.6 billion yen
(55 billion yen increase YOY)

v" Active Allocation of Resources in

Growth Business Areas
P> Strengthening channel network and increasing
workforce in areas such as financial consulting
for individuals and overseas business

v" Decrease in Net Income Caused by
Turmoil in Financial Markets

» Write-offs and loss provisions related to
subprime related exposure, impairment of
stockholdings

P> Revised net income forecast for FY07
upward

(YOY change: +Approx. 130 billion yen)

v" Further Promotion of Strategic Alliance

} Agreed on alliances with Central Finance and
OMC Card

> Integration of leasing and auto leasing business
with Sumitomo Corporation group (Oct. 07)

LEAD THE VALUE

Risk factors which could Impact
SMFG’s earnings

Delay in policy Limited impact on FY07
interest rate rise earnings

Management policy
in 2nd Half

-Improvement in sales of investment
trust in Oct. compared with Sep.
-Prepared to sell a wide range of
insurance products when
deregulated in Dec.

Implementation
of the Financial
Instruments and
Exchange Law

Loan applications under
Revision of the revised law to come next

Building Standard spring and thereafter

:approx. 95 billion yen
(Established 11 billion yen

loan loss provision)

Law Subprime-related exposure
Subprime loan problem

Responding to hedging
needs of corporate

Sharp rise in
energy and customers and
di Yen investing needs of
omodly appreciation | individual customers

Decline in alliance aim for realizing alliance

prices
Promote collaboration and
partners’ share prices synergies

v"Achieve the first
year target of the
medium-term
management
plan through
proper risk
management

b 4

v'Increase
shareholder
return in line with
steady progress
of the medium-
term

management
plan
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LEAD THE VALUE

SMEFG

S MF SUMITOMO MITSUI
FINANCIAL GROUP

This material contains certain forward-looking statements. Such forward-looking statements are not guarantees of future performance and involve
risks and uncertainties, and actual results may materially differ from those contained in the forward-looking statements as a result of various factors.

The following items are among the factors that could cause actual results to differ materially from the forward-looking statements in this material:
business conditions in the banking industry, the regulatory environment, new legislation, competition with other financial services companies,
changing technology and evolving banking industry standards and similar matters.
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